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Strategic Message Planner: Crunky Veggies 

Advertising Goals 

To help the product Crunky Veggies become more well known to children by targeted 

advertisements. 

Client: Key Facts 

 Crunky Veggies Inc. of Dallas, Texas, makes chocolate that looks like vegetables. 

 Crunky Veggies is an employee-owned company. 

 The Association of Minority Group M  anagers has named Crunky Veggies a top 20 company for 

employee diversity every year since 2007. 

 Tara Roberts founded Crunky Veggies in 2005. Roberts is an award-winning confectioner who 

graduated top of her class from The Wilton College of Cake Decorating and Confectionery Art 

in 2001. 

 The company’s primary products are its variations of chocolate vegetables. Coming in different   

flavors and appearance. 

 Crunky Veggies primarily sells its products to candy stores in the United States, Canada and 

Britain. 

 Total revenues in the past fiscal year were $14 million. 

 



 

 

Product: Key Features 

What Is the Product? 

 Crunky Veggies are packaged chocolate candies that looks like real vegetables. 

 Crunky Veggies contain approximately 250 calories per serving. 

 Crunky Veggies features 30 different variations of candies, including flavors and appearance. 

 Founder Tara Roberts redesigned Crunky Veggies in 2010 by expanding the product line from 

17 variations to 30. 

 Crunky Veggies sell for approximately $2 a package. 

 

What Is the Purpose of the Product? 

 The purpose of Crunky Veggies product line (redesigned in 2010) is to provide children with 

tasty, candies that look like vegetables to trick parents into thinking that their children are eating 

their vegetables. “This is a fun way for kids to have some fun at the dinner table,” said Tara 

Roberts. 

 Product testing has shown enjoyment from children, as well as parents not being able to pick out 

the candy among real vegetables. 

 

What Is the Product Made of? 

 Crunky Veggies feature sweeteners such as chocolate liquor, cocoa butter, milk (or cream), and 

additional flavors and food colorings. 

 Crunky Veggies feature fresh ingredients made in the Unite d States. 

 

Who and What Make the Product? 



 

 

 Award-winning confectioner, Tara Roberts created Crunky Veggies, as she dislikes vegetables. 

 Each Crunky Veggies package includes nine vegetable shaped candies. 

 Crunky Veggies come sealed in plastic bags with nutrition and ingredient information included 

on the back. 

 

Target Audience: Demographics and Psychographics 

The target audience for this ad is children ages 8   to 14 who wish to have a humorous way to try 

to trick their parents out of having to eat their vegetables. A 2010 Oklahoma State University 

study found that approximately 30 percent of children form the ages of eight to 14 regularly try 

to find ways to get around their parents making them eat their vegetables. 

The average target audience is 11. Its members live in a home with two parents with a median 

household income of $70,000. Most attend school, and on average have family dinner at least 

three times a week. 

Most have friends that they watch TV with. They on average have after-school activities, ranging 

from sports to music lessons. 

Members of the target audience still live carefree lives. They look forward to fun, as well as 

exciting new candies, especially those that get them out of eating their vegetables. These children 

are more concerned with fun, as well as what they can get from their allowance. They refuse to 

eat something that looks and tastes bad to them, though most of the time their parents make 

them. For them, tasty and sweet foods are one of the finer things in life. They enjoy buying and 

eating candy. They are happy to attempt a swap of real vegetables for vegetable shaped candy - if  

the vegetable shaped candy is believable. 



 

 

The target audience most-likely doesn’t expect their parents to fall for this trick every time. Its 

members also know that this candy can be also be used as a simple snack.  

Members of the target audience have possibly purchased Crunky Veggies in the past but are not 

regular users. They are unaware of Tara Roberts’ 2010 product expansion and all of the new 

varieties of the product. 

 

Product Benefits 

 Crunky Veggies have delicious ingredients: They’ll satisfy your desire for sweets instead of 

actual vegetables. 

 Crunky Veggies are prepared and packaged: You’ll get one full serving size per package. 

 Crunky Veggies has 30 different variations to chose from: You have many choices and will 

enjoy the variety. 

 Crunky Veggies work as a prank on your parents: You will enjoy the fun, as well as the taste. 

 

Direct Competitors and Brand Images 

Direct competitors are store-bought chocolate candies 

 Hershey’s Chocolate Bar: The target audience believes that this leading brand is delicious. 

However, members of the target market have expressed the classic shape and color is not as fun. 

 M&M’s Candies: The target audience views this candy as one flavor, though it comes in 

different colors. 

 Lindt Bar - White Chocolate: The target audience likes the flavor of white chocolate. But with 

the classic candy bar shape, the audience finds this candy to be less entertaining. 

 



 

 

Indirect Competitors and Brand Images 

 Real Vegetables: The target audience views these as something they have to eat because their 

parents tell them to, even though they may not like them. 

 Gummy Vegetable candies: The target audience views these gummy candies as having different 

varieties and as delicious, however it does not look like real vegetables. 

 

Product Brand Image 

 Current brand image: The target audience believes the Crunky Veggies are delicious and fun, 

however, they may not fool their parents. 

 Desired brand image: Crunky Veggies are something humorous that can be used to try and prank 

your parents, as well as a fun and entertaining snack. 

 Brand image challenge: The target audience is not always aware of Crunky Veggies, redesigned 

in 2010 to include many new varieties of flavors and appearances. 

 

Strategic Message: The Promise 

Crunky Veggies satisfy your desire for a fun and delicious snack that can also be used to prank 

your parents. 

Supporting Evidence: The Proof 

 Award-winning confectioner Tara Roberts has redesigned Crunky Veggies for more varieties. 

 Crunky Veggies include fresh ingredients and are made in the United States. 

 Crunky Veggies are pre-packaged in serving sizes. 

 Crunky Veggies come in 30 varieties of flavors and appearances. 



 

 

 Product testing has shown that the target audience enjoys the product and that parents are 

sometimes fooled by the appearance of the product. 

 

 

 

  



 

 

Crunky Veggies 
 
Title: Chocolate Veggies 
Client/Sponsor: Crunky Veggies 
Length: 30 seconds 
Air Dates: December 2 - May 21 
 
 
(For 1 male announcer and 1 female announcer talking conversationally) 
 
MALE: 
 
 
 
 
 
 
 
FEMALE: 
 
 
 
 
 
MALE: 
 
 
 
 
 
FEMALE: 
 
 
 
MALE: 

So I’m watching T-V last night, and this 

commercial for “Crunky Veggies” comes 

on. 

 

Now what in the world are “Crunky 

Veggies?” (laugh) 

 

It’s chocolate! That looks exactly like 

vegetables! Literally. 

 

You have got to be kidding me? 

 

No, not at all. You can buy “Crunky 

Veggies” many candy stores, as well as 

Wal-Mart. All the kids have to do is swap  

swap out the real vegetables for the 

chocolate veggies when their parents 

- MORE -  



 

 

 
 aren’t looking and BOOM! instant 

gratification for your taste buds. 

For more information on the veggie-look-a-

like-candy that comes in 30 different 

varieties of flavor and vegetable shape 

combinations, visit crunkveg.com 

 
           ### 

 
 
  



 

 

Crunky Veggies 
 
Title: She Tricked Me 
Client/Sponsor: Crunky Veggies 
Length: 60 seconds 
Air Dates: December 1 - May 20 
 
(For 2 female/mom actors having a conversation while walking) 
WS – 2 women running (:01.5) 
 
MS – 2 women running 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
WS – Family at dinner table 

 

MOTHER: 

 So, we all know how most kids despise 

vegetables, right? 

FRIEND: 

Well, of course. mine definitely do. 

MOTHER: 

Ok, well, last night for dinner I cooked 

chicken and broccoli. 

FRIND: 

yeah, ok. 

MOTHER: 

And it starts to dawn on me that my 

daughter has not complained once about 

the green horror on her plate, and also that 

she is eating the broccoli fairly quickly. So, 

I sat there and looked at her to try and 

figure it out. And finally I just asked her, 

where did your real broccoli go? 

- MORE -  



 

 

MS – 2 women running 
 
 
 
 
 
 
 
 
 
 
 
 
 
CU – Friend talking and running 
 
 
CU – Mother talking and running 
 
 
 
 
 
 
 
 
 
 
 
MS – 2 women running 
 
 
 
VO – Announcer (To end) 
 
MS – CRUNKY VEGGIES (centered at 
top of frame):  product on plate, looking 
like real vegetables 
 
 

MS - CRUNKY VEGGIES (centered at top 
of frame): Screen shot of Crunky Veggies 
in packaging and information 
 

FRIEND: 

What? (laugh) 

MOTHER: 

So listen to this, she then quickly confessed 

that her real broccoli was in her napkin and 

she has been eating “Crunky Veggies” 

FRIEND: 

What in the world are “Crunky Veggies”?  

MOTHER: 

It’s chocolate! That looks exactly like 

vegetables! I honestly couldn’t tell the 

difference from across the table. The only 

thing that gave it away was the joyful look 

on her face as she ate them. (laugh) 

FRIEND: 

That’s ridiculous. I wonder if my kids have 

tried that trick on me? 

ANNOUNCER: 

 “Crunky Veggies” are now available at 

most candy stores and Wal-Mart. The 

veggie-look-a-like-candy candy comes in 

30 different varieties of flavor and 

- MORE -  



 

 

 
 
 
 
 
 
FADE TO BLACK AT :59 
 
RT--:59 
 

vegetable shape and color combinations. 

For more information on “Crunky 

Veggies,” visit crunkveg.com. 

 

 
### 
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Crunky Veggies 

Client 
Crunky Veggies 

Title 
She Tricked Me 

Length 
60 seconds 

Air Dates 
December 1 - May 20 

 Page  1 

1.5 second Wide shot of 2 women 
running 

Mother: So, we all know how most kids despise vegeta-
bles, right? 
Friend: Well, of course. mine definitely do. 
Mother: Ok, well, last night for dinner I cooked chicken 
and broccoli. 
Friend: yeah, ok. 

Mother: And it starts to dawn on me that my 
daughter has not complained once about the 
green horror on her plate, 

 Mother: and also that she is eating the broccoli 
fairly quickly. So, I sat there and looked at her to 
try and figure it out And finally I just asked her, 
where did your real broccoli go? 

Friend: What? (laugh) 
Mother: So listen to this, she then quickly con-
fessed that her real broccoli was in her napkin and 
she has been eating “Crunky Veggies” 

 

Friend: What in the world are “Crunky Veggies”?  

 



Crunky Veggies 

Client 
Crunky Veggies 

Title 
She Tricked Me 

Length 
60 seconds 

Air Dates 
December 1 - May 20 

 Page  2 

          

          

                             

                  

  Fade to black 
Announcer: comes in 30 different varieties of fla-
vor and vegetable shape and color combinations. 
For more information on “Crunky Veggies,” visit 
crunkveg.com. 

Announcer: “Crunky Veggies” are now availa-
ble at most candy stores and Wal-Mart. The 
veggie-look-a-like-candy  

Screen shot of Crunky Veggies in 
packaging and information 

Screen shot of Crunky Veggies 
product on plate, looking like real 
vegetables 

1.5 second Wide shot of 2 women 
running 

Friend: That’s ridiculous. I wonder if my kids 
have tried that trick on me? 

Mother: It’s chocolate! That looks exactly like 
vegetables! I honestly couldn’t tell the difference 
from across the table. The only thing that gave it 
away was the joyful look on her face as she ate 
them. (laugh) 
 



Kids are happier when they are eating chocolate

CRUNKY VEGGIES
It’s chocolate that looks like vegetables! Fool your parents! 

Laugh with your friends! Enjoy some tasty chocolate!

Now available at 
many candy stores 

and Wal-Mart. Visit 
crunkveg.com for 
more information.

((!is would be a photo of the real packaging)) ((!is would be a photo of the real product))


