Creative Brief

Client Name: Crest
Product Name: White Strips Premium
Prepared by: Clint Giwer
Project Background:

In its newest sales promotion Crest wants to make a coupon for $1.00 off crest white strips premium in order to increase sales. 
Advertising Strategy Statement:

Advertising will encourage the target audience to clip the coupon and use it on their next crest white strips premium purchase. 
Support will be Crest’s longstanding tooth care product history and the trust people place in its products. 
Tone will be humorous and will persuade customers to try the product. 
Audience

The target audience for this product are women 18-34, who put high importance on their appearance. 
Competition

Crest has many competitors in the teeth whitening department, Colgate, peps Odin, Aqua Fresh, Listerine and many more.  
User Value Proposition/Benefits

Crest White Strips Premium have been proven to work and do not take long for customers to see their teeth are noticeably whiter. 
Problem Advertising Must Solve:

Getting people to try the product.
Key Fact

Crest White Strips Premium are the best and most effective way to get your teeth whiter. 
Campaign Theme:

Focus on the product and how life is better with it. 
“Whiter teeth lead to a happier life.”
Approvals
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