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Headline 1 (For Beauty/Lifestyle Media): 
Eye Makeup – Friend or Foe?
Study reveals eye makeup can be the cause of blurred vision 
for contact lens wearers

Headline 2 (For Health/News Media): 
Study shows that oil properties in eye makeup and cleansers 
can lead to blurred vision
Headline 3: 

Makeup on your face, not on your lens
[Local country], [Date] [Month] 2011 – Following a recent study published in the Journal of Japan Contact Lens Society, CIBA VISION today announced the results of a survey conducted amongst XX local female contact lens wearers, showing that XX per cent of women have experienced discomfort or blurred vision while applying or removing eye makeup with their contact lens on.  
According to the study1 conducted across several brands of soft silicone hydrogel contact lens, oil-based cosmetics and cleansing agents have been found to lead to a build-up of deposits on the lens surface and cause deformation to some contact lenses, resulting in an uncomfortable lens-wearing experience for the user1. 
Dr. Junko Tsukiyama, the principal investigator of the study from the Department of Ophthalmology, Faculty of Medicine, Kinki University in Osaka, Japan, said: “The study emphasises the need for contact lens wearers to follow the instructional tips given to them by their eye care professionals when wearing contact lens, especially for women who use oil-based makeup and cleansers. The adsorptive nature of the lens is sensitive to oil and can lead to blurred vision for the wearer and a deformation in curvature of the lens.” 
The study however revealed that silicone hydrogel lenses made with plasma surface treatment can resist deposits from oil-based makeup and cleansers better, and hence do not deform when put to the test. The plasma treatment acts as a barrier to resist the oils from adhering to the lens, while not impeding the high oxygen permeability that silicone hydrogel lens provide, giving users a safe and healthy experience for their eyes. 
A separate local survey commissioned by CIBA VISION unveiled some of the common mistakes contact lens wearers make when applying and removing eye makeup, such as putting on their contact lens after applying eye makeup or leaving their contact lens on while removing it. Of those surveyed, XX per cent said they do not follow the proper methods of handling their contact lens when applying or removing eye makeup, despite being told by their eye care professionals. 

Commenting on the survey, [local CIBA VISION spokesperson and designation] said: “CIBA VISION is dedicated to providing contact lens wearers a safe, healthy and convenient way of taking care of their eyes. As silicone hydrogel lenses become more common in the market, it has become increasingly important for consumers to understand the right way to wear their contact lenses. With the survey, we want to highlight to women who enjoy wearing makeup the common mistakes they make while wearing their contact lens and educate them on the proper techniques to ensure a pleasurable experience and achieve clear vision.”
The proprietary plasma treatment on the CIBA VISION AIR OPTIX® range of silicone hydrogel contact lens ensures wearers long-lasting comfort throughout the day while looking at their best. It provides women who wear eye makeup defined and unmarred vision all day. All AIR OPTIX® brand contact lenses are also produced using TriComfort™ Technology that help the lenses remain comfortable in three essential ways: optimal breathability, moisture retention and superior resistance to deposit build-up on the lenses. 
###
About CIBA VISION

With a shared passion for healthy vision and better life, CIBA VISION is a global leader in the research, development and manufacturing of contact lenses and lens care products. CIBA VISION is dedicated to improving the quality of patients’ lives around the world through innovative vision care solutions and strong partnerships with eye care professionals. With worldwide headquarters in Atlanta, CIBA VISION products are available in more than 70 countries around the world. For more information, visit the CIBA VISION web site at www.cibavision.com 
CIBA VISION and the CIBA VISION logo are trademarks of Novartis AG. 
© 2010 CIBA VISION Corporation, a Novartis AG company. 
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