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WORKSHOP OBJECTIVES

 Present the idea of a “social media” marketing plan for a career search.

 Illustrate the importance of defining goals and objectives for a career 

search.

 Introduce the concept of a social media “marketing mix” or “ingredients” 

used in a career search.

 Share a social media marketing plan template for a career search.



WHAT THIS SESSION IS/IS NOT

It is not a session on how to use social media (Facebook, 

Twitter, LinkedIn)…

It is a session on developing a marketing plan to optimize you 

job search using SOCIAL MEDIA



SOCIAL MEDIA AND THE JOB SEARCH

Improve your effectiveness with a Plan that Markets YOU!



MARKETING PLAN

What is a Marketing Plan, Really?

A marketing plan is frequently part of a 

business plan.  It is a written document that 

details the actions necessary to achieve 

marketing objectives.

“Hope Is Not A Strategy…Change the way you

think and the outcome you can expect”(T. Gee).  

The Basics….



MARKETING PLAN

 A little Background to set the tone…

 4 P’s & The Marketing Mix

 Marketing Summary

 Objectives

 Targets

 Strategy

 Message

 Measurement/Evaluation

What’s included in a Marketing Plan?



4 P’S OF MARKETING & THE MARKETING MIX

 Marketing is putting the right product (YOU) in the right place (career 
search) at the right price (time/investments) at the right time (hired)

 The 4 P’s in a job search are as follows:

 Product (YOU, Your online profile, resume, etc.)

 Placement:  Social Media Platforms – LinkedIn, Facebook, Twitter, Google+, Pinterest, YouTube, etc.

 Pricing:  Your time is money (earned or lost)

 Promotion:  Message synchronization & Integration (what you say, when you say it, how you say it)

 A Marketing Mix” is a term that is used to describe the “ingredients” used for 
marketing purposes.  i.e., advertising, media, TV, Radio, promotions, 
incentives, billboards, street teams, flyers, etc.

Ok, I’ve got the basics, now what?



MARKETING PLAN SUMMARY

Highlights your purpose for a career search, how using 

social media can enhance the search, why its 

important and how it helps. 

So, why do you want to include social media in your 

career search efforts?



MARKETING PLAN OBJECTIVES
 List 3 objectives (a specific thing you want to achieve in using 

social media for your search, i.e., get a job in 6 weeks, months, 

years; get a higher  paying job; get a job in a new industry, etc.

Note:  Those looking for $40,000 to $75,000 take an average of 25 weeks to find a job, and people who expect to earn $100,000 take more than 30 weeks to 

land one  Source: The Average Length of the Job Hunt | eHow.com http://www.ehow.com/facts_5858845_average-length-job-hunt.html#ixzz2PB78bNPb

Objective Summaries

Objective 1: Get a job making $100,000 in the automotive 

industry in 6 months by using a plan to market 

myself in social media

Objective 2 Transition from the healthcare industry to power 

sports industry in 6 months

Objective 3 Work for a non profit organization in the next 12 

months



SOCIAL MEDIA:  TARGET AUDIENCE

 Summarize the Social Media Target Audience (LinkedIn, 

Facebook, Twitter, etc.)

Description Objective

LinkedIn 80% of companies and 74% of 

recruiters use LinkedIn to find 

talent

Maintain updated profile, 

Research, Search job postings, 

contacts, companies

Facebook 50% of companies use Facebook 

to source talent

Be mindful of postings, maintain 

profile, “like” interested 

companies, brands, apply for jobs

Twitter 45% of companies use Twitter to 

find new employees.

Be mindful of tweets, maintain 

profile, follow interested 

companies, job sites, apply for 

jobs



SOCIAL MEDIA: MESSAGE

 What does your social media footprint look like?  What are you 

saying?  How are you saying it?  When are you saying it?



SOCIAL MEDIA 

MEASUREMENTS/EVALUATIONS

 Are you getting responses/Interviews?

 Yes – proceed/reply/interview

 No – Review your objectives, strategy, expectations, resume, additional training 
needs, adjust the plan

 Social Media /Personal Brand Management “score”

 Scoring is “much like a credit score, the higher your score the more appealing you 
are” & the more perks you can get.

 Measure, Management and Know your online reputation:

 Google /search yourself online?

 What is your Klout Score

 What is your NAYMZ Score

 What is your Kred Score

Source:  ABC4.com http://www.abc4.com/content/news/special/special_assignment/story/What-does-your-social-media-score-say-

about-you/PXRAg3sX5EKL47qqvJCA9g.cspx



SOCIAL MEDIA 

MEASUREMENTS/EVALUATIONS

 Since 100% of your time in a career search should NOT be spent in social 
media.  Its important to design a plan for time, monitoring, reviewing, 
updating ?

Update/Review/Monitor Frequency Evaluate/Change

Frequency

LinkedIn Update daily, monitor 1-2 hrs/day Weekly as needed

Twitter Update daily, monitor 1-2 hrs/day Weekly as needed

Facebook Update daily, monitor 1-2 hrs/day Weekly as needed

10%

10%

10%

70%

Career Search: Time

Social Media

Staffing Agencies

Job Fairs

Networking



WRAP-UP/CONCLUSION

LinkedIn, Twitter, Facebook and other social media platforms have changed the way companies of all 

shapes and sizes find and source talent.  The recruiter-candidate relationship once shrouded in formality is 

now far more conversational and transparent….

You need a plan with the right marketing mix to market your brand to prospective recruiters, companies 

and talent scouts.

 “Although goals are important, having a plan of action is vital to the success of those goals. Having a 

goal with no plan of action is like wanting to travel to a new destination without having a map.”

 Steve Maraboli

 If you don’t design your own life plan, chances are you’ll fall into someone else’s plan.  And guess what 

they’ve planned for you?  Not much!

 Jim Rohn

 Our goals can only be reached through a vehicle of a plan, in which we must fervently believe, and 

upon which we must vigorously act.  There is no other route to success.

 Pablo Picasso

 It takes as much energy to wish as it does to plan

 Eleanor Roosevelt

http://www.goodreads.com/author/show/4491185.Steve_Maraboli
http://www.brainyquote.com/quotes/authors/j/jim_rohn.html
http://www.brainyquote.com/quotes/authors/p/pablo_picasso.html
http://www.brainyquote.com/quotes/authors/e/eleanor_roosevelt.html


RESOURCES
 Career Enlightenment: http://careerenlightenment.com/info-graphic-job-searching-with-social-

media

 How Social Media is changing career search: http://www.coca-colacompany.com/stories/hire-

power-how-social-media-is-changing-the-way-people-search-for-jobs

 A Social Media Plan as Fine as a Tailored Outfit: 

http://www.sliderocket.com/blog/2012/10/social-media-marketing-plan-tailored-outfit/

 How to use social media in your job search : 

http://jobsearch.about.com/od/networking/a/socialmedia.htm

 Social Media Measurements: ABC4.com 

http://www.abc4.com/content/news/special/special_assignment/story/What-does-your-social-

media-score-say-about-you/PXRAg3sX5EKL47qqvJCA9g.cspx

For a template for building a Social Media Marketing Plan for your Career Search Or 

to get copies of this presentation, Go to www.cultural-nuances.com and complete the contact us

Additional Resources

http://careerenlightenment.com/info-graphic-job-searching-with-social-media-statistics
http://www.coca-colacompany.com/stories/hire-power-how-social-media-is-changing-the-way-people-search-for-jobs
http://www.sliderocket.com/blog/2012/10/social-media-marketing-plan-tailored-outfit/
http://jobsearch.about.com/od/networking/a/socialmedia.htm
http://jobsearch.about.com/od/networking/a/socialmedia.htm
http://www.abc4.com/content/news/special/special_assignment/story/What-does-your-social-media-score-say-about-you/PXRAg3sX5EKL47qqvJCA9g.cspx
http://www.cultural-nuances.com/
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