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As a company that has always believed in strong and consistent advertising,

Coca-Cola has always succeeded in effectively tailoring its advertising to the era.

There have been things, which have changed, such as amount of copy in the

advertisements, however they have always placed emphasis in the same kinds of

words. Their advertisements have also been made in order to make sure their brand

remains recognized and sought after, as they did when people thought there were

differences between “coke” and “coca-cola” and such. Coca-Cola has faced some

issues with their product and reception at some points in their history, however

these issues have been addressed with effective public relations and strong

advertising. As the Coca-Cola advertising campaigns  developed, there was a high

emphasis on women, although after the second World War it began to stray away.

When Coca-Cola began rising as an industry, its

advertising was a lot more geared towards the elite and would

have elegant women drinking Coca-Cola. They were usually

dressed in pompous outfits which would definitely set them

apart from the common people, as they were usually wearing

pearls and gloves and projecting a fancy and high-class image.

In an advertisement from 1889, there is a young woman on a

carriage being served Coca-Cola by a handsome waiter. The copy reads “the ideal

beverage for discriminating people,” which is most obviously something that would

never be present in any of the advertisement present in the 21st century.

An advertisement from 1990 portrays a young woman who is almost angel-

like drinking Coca-Cola from a fancy small glass. She appears to be sitting behind a
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table and plainly staring back, but not allowing

anything to intrude in her picturesque scene of

gracefulness and flamboyance. She has plenty

of pearl necklaces wrapped around her neck, a

big hat and white gloves on. She is clearly of

more importance than the common people, and

by her elbow sits a paper that leads to suggest

she is one of Coca-Cola’s most important

customers since it suggests that the Coca-Cola

was specially sent to her.

Almost a decade later things begin to change, when Coca-Cola realizes that

appealing to the workforce would be ideal because it is a growing market. In 1907,

the Coca-Cola advertisements were more specifically aimed towards those who were

out on the job all day. That being said,

however, women are still the main components

on the advertisements. In an advertisement

found in Good Housekeeping, the copy reads

“relieves the fatigue that comes from over-play,

over-work, and over-thinking,” but still displays

fancy looking women who sit by a counter close

to a gathering of women in the background.

Coca-Cola continues to rely on women in

their advertising in 1918, still portraying them
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higher than the “common people” and significantly

relaxed. The image, however, is a lot more realistic and

presents a woman that can be easily identifiable by a lot

of women out in the world. This was a key moment when

it came to transition of the woman in Coca-Cola

advertising, and women in the United States and the

world, because the social movements and the era that

came with the prohibition and such.

In 1936, Coca-Cola was celebrating its 50th anniversary, and its celebratory

advertising chose to show two women sitting on a red blanket. The one to the left is

very well poised and gathered, she is holding a Coca-Cola glass on her lap and is

wearing a cute, almost nautical attire. Her facial features

are very delicate and she seems shy. The other woman,

to her right, looks a lot more like a pin-up girl. She is

actually smiling and gazing towards the side, as

compared to the “retro” woman who stares right at the

viewer. They are perfectly labeled at the top, “1886” and

“1936,” and in this picture Coca-Cola successfully and

blatantly demonstrates how the image of women has

changed.

Although the pin-up girl inspired advertising continues through the decade,

Coca-Cola also shapes its advertising with World War II. In a 1946 advertisement,

Coca-Cola shows two women in the front, looking at a picture of what seems to be a
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soldier, and there are soldiers and nurses

towards the back. The copy mentions and

invokes feelings of “togetherness”

amongst the allies and around the globe,

and “people of good will.”

It is clear that Coca-Cola places

emphasis on women. Perhaps it roots to

the fact that through history, women have

been the ones who have decided what

comes to the house, what the children

drink and such. Women in the United

States and around the world have frequently found themselves in times of change,

and times in which they are portrayed one way or another, but Coca-Cola has

always found a way to mold themselves to that and appeal to women. In the

following years Coca-Cola began to stray away from relying so heavily on women in

their advertising, which is only logical because as a global product their campaigns

would be more effective if they are able to appeal to different demographics. For the

last decade, Coca-Cola has relied heavily on their “Coke-side of life” campaign,

which is plainly focused on being happy, drinking Coke, and feeling good, no matter

your gender.
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