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• I chose to do my awards campaign over Oklahoma City University guard Terry 

Johnson because he is the Stars leader in scoring and steals.  Also, he has shown 

tremendous growth since the previous season as his points-per-game from 4.4 to 

14.8. 

• Since this is Johnson’s first successful season, he has not won any awards in 

college despite being a junior.  However, when he was in high school, he was 

ranked by several organization’s top players list, which included being ranked as 

the No. 28 point guard in the nation by ESPN.com. 

• The emphasis of this campaign will be mostly directed at his vast improvement on 

the court from last season and his overall athletic performance.  He averages 14.8 

points per game, including seven games with more than 20 points.  Also, he leads 

the team with 42 steals.  Scoring ability and defensive stealing ability have led to 

successful campaigns in the past so I will play those up the most.   

• The most interesting fact that I have learned about Johnson is that his nickname is 

“Smooth.”  I feel that can be a good promotional device that can help with 

remembering his name as well as sounding like an interesting personality as well 

as player.  

 

Promotional Campaign 

• I decided on my campaign by looking at what would be worthwhile and 

doable within the budget of a small school such as Oklahoma City University.  
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I geared the campaign toward those who would decide the NAIA Player of the 

Year and decided to downplay campaigning toward fans of the team.  If 

Johnson does win the award and our campaign is successful, then the award 

can be used in future campaigns for our team. 

• My campaign will include flyers that will be posted on Facebook and Twitter 

as well as mailed and emailed to voters. There will be a Facebook group run 

off of the University’s page.  On the pages, there will be infographics that 

compare Johnson’s stats to other notable players.  I chose not to do a stand-

alone website because I don’t believe there would be much traffic by voters.  

Next, I will compile a short highlight video of Johnson’s season and send it to 

every major sports media outlet, including ESPN, CBS Sports, etc. with hopes 

they would take some footage and use it on the air. I would play up his 

personality and persona as a player in the video.  He will be shown as an 

exciting and relentless athlete.  This video will also be on YouTube, the OCU 

website and the social media pages as well as sent to voters on a DVD.  If the 

budget allowed, I would create a radio advertisement promoting “Smooth” 

Johnson and broadcast it in specific markets on sports talk stations.  

• I plan to reach the voters by emailing them flyers, sending them requests to 

like our page or follow us on Twitter and by using radio advertisements.  

Since the NAIA is not as popular as the NCAA, the campaign will need to 

have a great deal of information out there about Johnson and what he has 

accomplished, which will rely on social media a lot.   
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• I believe the campaign would be successful because it will be reasonable 

through presenting facts and figures to the voters but it will also be interactive 

through infographics and social media.   

• The main drawback to my campaign is that there won’t be that many people 

who care at all about the NAIA Player of the Year award.  Johnson is not a 

recognizable name to the sports community and will likely not become one if 

he wins the award.  The target audience are the voters and they will most 

likely be driven by self-interest, which means that the campaign would not 

have to be as much promotional but informational. 

Social Media 

• I would use Facebook, Twitter, and Flickr. 

• I would name the Facebook page “Keep the Player of the Year ‘Smooth’ 

with Terry Johnson.”  The Twitter name would be 

“@smoothestplayeroftheyear.”  The Instagram would be named “Smooth 

Johnson’s Photo Contest” and it would consist of fans submitting 

instagrammed photos for the campaign.  The best photos will be put onto 

the Facebook and Twitter as well as the winners getting free “Smooth 

Johnson” shirts and autographed basketballs. 

• The way we would reach voters is directly through email.  When we send 

our flyers, we will send links to our social media sites.  We will continue 

sending updates to them urging them to like or follow us until the 

campaign is completed. 
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• Social media will play a major part of my campaign.  Everyone is online 

and expects content immediately and social media is the way to give it to 

them.  For those few that don’t get online as much, I have the radio 

advertisements as well as sending highlights to sports media outlets.  

However, this campaign will be run with a huge emphasis on the internet 

and social media by reaching out to voters through social media by trying 

to get them to participate.  I would post periodic updates about any big 

games that he had or any major milestones that he accomplished. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


