
Student-Athlete 

 I chose to promote Tashina Ototivo from the University of Science and Arts of Oklahoma 

for the NAIA Leroy Walker Character Award because of her hard work on and off the court and 

her dedication to the community. This award is handed to a junior or senior student-athlete that 

showcases excellence in academics and leadership to the campus and community. 

Ototivo won the NAIA-Daktronics Scholar-Athlete Program and was named Academic 

All-Conference this year; she also earned USAO’s Hypatia Honor Society. Her junior year she 

made All-Conference Honorable Mention. 

 As a freshman she won the Bill and Pat Smith Scholar-Athlete scholarship and is eligible 

to win the Bill and Pat Smith Scholar-Athlete Award this year. 

Ototivo is the only four-year senior on the basketball team and played in every game in 

her college career. Her senior year she led the team in total rebounds and blocks. 

She is second in school history with 659 career rebounds. She has a 3.8 grade point 

average majoring in psychology with minors in Spanish and music. 

Ototivo is extremely involved on campus and in the community every night of the week. 

On Monday nights she participates in Journey groups where a group gathers for a bible study 

session. 

She then helps out with Connection Church which is the Baptist Collegiate Ministries 

Tuesday night reach out program, and she leads worship at Haven which is funded by First 

Baptist Chickasha. 

Ototivo is involved with Chi Alpha for Assemblies of God Ministry that takes place on 

campus Thursday nights. On Friday nights she participates in Celebrate Recovery provided by 

First Baptist Chickasha.  



I’ve learned that my candidate is a highly-motivated and self-determined person. She is 

an intelligent hard worker that is dedicated to school, basketball and church. 

I used all of these assets in my campaign. She maintains excellent grades in the classroom 

while being able to remain active on campus and in the community.  

She is a deeply spiritual person who has a strong relationship with her church and 

religion. I am using these themes in my campaign because she credits much of her success to 

Jesus Christ which a lot of Americans look for in a role model. 

She exemplifies Tim Tebow in her success as a person in society and as a person on and 

off the court.  

Promotional Campaign 

 I decided to use Tashina Ototivo for the Dr. Leroy Walker Character Award for my 

promotional campaign because she fit this award with her criteria. The team was not good this 

year but the athletes on the team excelled in the classroom. 

 My promotional campaign includes various elements of promoting, marketing and 

advertising. My campaign uses multiple social media outlets such as Facebook, Twitter, 

YouTube, blogs and a web site created to promote Ototivo and her award. 

 My campaign also includes a press release, web site and flyer. 

 I would plan to reach voters by cutting costs and using social media sites such as 

Facebook and Twitter to target local, state and national audiences. Another way I could 

effectively reach potential voters is through mailing lists for email marketing and direct mail 

marketing.  



 For the direct mail marketing list I would send small pamphlets and brochures promoting 

Ototivo and the award. The other ways I would reach voters is through television, radio and 

billboard ads. 

 I think my campaign would be successful because of all the marketing tools used for the 

campaign. I believe that I would use these tools effectively and efficiently. 

 This campaign would be successful because of all the time and work that would go into 

it. Because of all the promoting and marketing tools used for such an award, it should result in 

success of reaching voters and getting the right message across to those voters. 

 I also believe the campaign would work successfully because the candidate is more than 

deserving of the reward. Having the right candidate makes it that much easier to sell the person. 

 The drawbacks of my campaign would be the cost and resources used. The total cost of 

promoting the campaign could outweigh the benefits. 

 It is expensive to make television, radio and billboard ads. Creating brochures, pamphlets 

and flyers to send out can be costly too. 

 On top of all the costs that go into promoting a campaign, time is another valuable 

resource that campaigns need. A lot of time and research go into determining what audience 

needs to be reached and how to reach them.  

 If the campaign does a poor job researching who to target and how, then not only did the 

campaign waste money but they also wasted precious time. 

Social Media Plan 

 The social media outlets I would use are Facebook, Twitter, YouTube, blogs and a 

created web site promoting the campaign. I would simply name the Facebook page “Ototivo for 



Leroy Walker Character Award” because unlike Twitter I am not worried about character limits 

and I can go into detail about Tashina and why she deserves to win the award.  

 I would name the Twitter account “@AutoOtotivo” because it represents Tashina’s 

strong will and motivation as automatic. I also gave this name because Twitter is all about 

character limits and keyword phrases. 

 For YouTube I would have multiple videos promoting Ototivo. A couple of names would 

be “From Walters to Walker” because she is from Walters, Okla. and another name would be 

“Tashina Ototivo for Dr. Leroy Walker Character Award 2013” because of the search-engine 

friendly keywords in the title. 

 I would also use generic names for the blogs because I would want them to be easy to 

locate on the Internet. An example would be “Ototivo for Walker Award 2013” or “USAO’s 

Ototivo for Walker Award.” 

 I would get the appropriate voters to follow my social media outlets using various 

strategies. I would start by sending out press releases and passing out flyers and posters that also 

advertise the specific social media outlets for Ototivo. 

 I would also gain their attention by putting out television and radio ads telling potential 

voters how and where they can go vote. Printing out t-shirts and hats promoting Ototivo for the 

award would also be a creative way to grab voters’ attention. 

 As mentioned earlier, I would also use mailing lists for email marketing and direct mail 

marketing to directly reach those voters. I would send small pamphlets and brochures advertising 

my social media outlets to these voters through the mailing lists. 

 I would implement social media with my promotional campaign package by creating 

Facebook pages, Twitter accounts, YouTube videos, blogs and customized web sites that help 



promote my overall campaign. I would also use television and radio ads in conjunction with my 

promotional campaign. 

 For print media I would use posters, flyers, billboard ads, press releases, newspaper ads, 

etc. I would also use school t-shirts, hats and other clothing accessories to market my campaign. 

  

  

 

 

 

 


