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March 14, 2013 
 
 
Street School 
1135 S. Yale 
Tulsa, OK 74112 
 
 
Dear Street School,  
 
Thank for the opportunity to create a public relations campaign for Street School’s 
annual Street Party.  
 
We firmly believe that we have developed a campaign that will increase awareness and 
understanding of Street School and successively promote the Street Party. Utilizing 
effective and efficient types of advertising and public relations strategies, we have 
created a campaign that will help the Tulsa community understand the unique aspects 
of this award-winning educational facility.  
 
In addition, the campaign will increase awareness of the school’s annual Street Party. 
The goal of increasing sponsorships and donations will be achieved using both social 
media and traditional media avenues.  
 
We look forward to working with you during the coming year and welcome your 
questions and concerns.  
 
Sincerely,  
 
 
  
 
 
 
 
Kinetic Strategy 
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Situational Analysis 

  

Street School has been changing lives since 1973. The school was founded by a 

group of volunteers from the Advent’s Free Store who were concerned about students 

who desired an alternative education program. The program quickly grew into the 

thriving educational facility it is today, which has served approximately 7,000 students 

since its establishment. Street School is the only school in Tulsa that offers a tuition-free 

education combined with therapeutic counseling. The school provides a desperately 

needed service for at-risk youth in Tulsa. It focuses on dropout prevention, intervention 

and recovery for students in grades 9 through 12 who live in the Tulsa Public Schools 

district.  

Serving 140 students each year, this unique program assists students who 

struggle in a traditional learning environment. Street School supports its students in a 

variety of ways not found in most public schools. First, the staff provides greater 

individual attention with its smaller class sizes. There is a student-teacher ratio of 13:1 

compared to the average Tulsa Public Schools classroom composition of 26:1. The 

school also uses immersion-teaching methods that are tailored to meet individual 

needs. Students follow an alternating six-week class schedule that allows for a deeper 

focus on coursework. Classrooms are open, without the rigid structure of desks that 

enable students to feel comfortable in their learning environment. 

Peer support is another important factor. Students build connections and 

friendships with fellow classmates who have similar life experiences. Every Friday, 

students participate in an extracurricular activity of their choice. They may choose from 

an assortment of activities ranging from yoga to outdoor adventures. These activities 

promote learning, life skills and give students an opportunity to strengthen their 

relationships with one another. 

Finally, each student is assigned to one of the five trained counselors. Whether 

they meet daily, weekly or monthly is based entirely on individual needs. The 

counselors help students deal with the struggles they encounter at home, in school and 
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in the workplace. They also encourage students to set goals to create and 

achieve a brighter future.  

According to streetschool.org, 4,200 students in the in the Tulsa Metropolitan 

Statistical Area did not finish high school in 2011. This was a great loss not only for the 

students, but to the community as well in the form of unrealized economic impact. If 

these students had graduated, Oklahoma would have seen a  $1.7 million increase in 

economic impact on the state. Street School is actively combating this problem with a 

95 percent graduation rate, of which 92 percent attend higher education programs. 

Street School has a $1.8 million annual budget. While it receives 15 percent from 

the United Way, 13 percent from the Office of Juvenile Affairs, 13 percent from the 

Department of Mental Health and Substance Abuse Services and 27 percent from Tulsa 

Public Schools, the school is responsible for raising 32 percent of its annual budget or 

$500,000. This money is used to pay teachers, buy supplies and facilitate field trips. 

The school’s annual Street Party fundraiser is responsible for the majority of this 

budget. The event needs to raise a minimum of $300,000 through donations, 

sponsorships and ticket sales, a live auction, a silent auction and a wine pull. 

Contrary to the beliefs of some, Street School is not where the “bad” kids go. It is 

an exceptional facility that helps struggling students achieve their true potential, not only 

for their benefit, but also to the benefit of the Tulsa metropolitan area. Street School is a 

school of choice—students want to attend. It is the job of our team, Kinetic Strategy, to 

develop a solid public relations campaign that accompanies the efforts of Street School 

to raise funds through the Street Party event. In addition to raising money, this 

campaign will allow more students to attend this incredible, award-winning school.  
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Research 

Primary Research 

Primary research suggestions for Street School are to provide comment cards at 

the this year’s street party, conduct a focus group with potential donors and distribute an 

online survey to board members, past donors and patrons of previous parties. 

Gathering this information will help the school plan future events more effectively, which 

will increase attendance and donations.  

First, comment cards should be given to those individuals attending the Street 

Party in 2013. The cards should consist of brief questions. These cards will be 

beneficial in obtaining the current donors and sponsors opinion of Street Party. See 

appendix for an example.  

Next, conducting a focus group with potential donors will help Street School 

increase the donations and attendance at the Street Party. A focus group will help the 

school better understand the target audience’s opinion of Street School, as well as 

provide insight on how to improve the Street Party. The focus group will need eight to 

12 supporters and donors of nonprofit organizations in Oklahoma. See appendix for an 

example. 

Finally, a survey sent to board members, past donors and patrons of previous 

parties will help Street School learn more about their target audience’s demographics 

and media habits. The survey can be prepared using a free service, such as Survey 

Monkey. See appendix for an example. 

 
 



 

 

Secondary Research 

Street School competes with other alternative education programs in Oklahoma. 

According to Oklahoma’s State Department of Education, “Alternative education 

programs are specifically tailored to meet the needs of students who may be struggling 

with poverty, substance abuse, family dysfunction or psychological or physical trauma.” 

These programs offer flexible class schedules, small class sizes and unique 

instructional methods. In Tulsa, the major competitors with Street School include Union 

Alternative School and Oklahoma Virtual Academy.   

Union Alternative School focuses on returning students to the mainstream school 

setting. Their priority is to return students to their original school after a short period in 

the alternative program.  

Oklahoma Virtual Academy is set up for students to participate in courses online on 

their own time. Students attend classes strictly online with no interaction with other 

students. Street School is the only tuition free, in-school option for Tulsa students. The 

majority of Street School’s students are working to make the most of their second 

chance at a high school education. They choose to participate in this program. 

The annual Street Party is the school’s major fundraising event that helps support 

this high-quality alternative education. Neither Union nor Oklahoma Virtual Academy 

participates in fundraising events that target alternative education.   

Alternative education programs are not the only competitors. In 2013, the Street 

Party is being held the same weekend as these five fundraising events, Race Against 

Racism, Dance of the Two Moons, Face the Flame, License to Change and The Janada 

Batchelor’s Foundation for Children’s Annual Spring Fundraiser. Potential donors could 

be attending any of these events, which limit prospective donations. However, the 

Street Party is the only event focused on Tulsa’s at-risk youth and their artwork. 

 



 

 

 
 
 

SWOT Analysis   

Strengths 

 Only facility like it in Oklahoma  

 Street Party has a great reputation 

 Anniversary celebration  

 Party benefits Tulsa  

 Complimentary food and beverages 

 Exclusive social gathering 

 Unique student artwork 

 Live entertainment  

Weaknesses 

 Limited community awareness of event  

 Street School has a reputation that this is where the “bad kids go”   

 Limited budget for the fundraiser  

 Limited budget for the school 

 Venue availability  

 Late commitment on chairperson for 2013 event  

Opportunities  

 Inform the public about Street School to change negative perception  

 Inform community on why Street School is special 

 Utilize the entire year to promote 2014 Street Party  

 Involve Tulsa Community College and Tulsa Tech with Street Party 
advertisements  



 

 

 Use social media, news outlets, community calendars and other Street School 
fundraising events to promote the party  

 Use 2013 Street Party to obtain primary research from 2014 party 

 Increase media attention at 2013 event    

 Promote positive interactions between the school and community 

 Expand budget 

Threats  

 Economy 

 Other nonprofit events  
o Competing fundraisers for the week of April, 21, 2013 

 Race Against Racism 
 Dance of the Two Moons 
 Face the Flame 
 License to Change  
 The Janada Batchelor’s Foundation for Children Annual Spring 

Fundraiser 

 Other alternative programs  
o Union Alternative School 
o Oklahoma Virtual Academy 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Target Audience 

The target audience for the Street Party is comprised of individuals and 

companies who support nonprofit events. These individuals or companies are 

accustomed to donating to worthy causes, especially those that support education, at-

risk youth and art. Ideally, sponsors and donors have an income level of $150,000 and 

are over age 35. According to the United States Census Bureau, a little more than 5 

percent of Oklahoma’s population earns more than $150,000 annually. 

Through this campaign, Kinetic Strategy plans to expand Street Party’s target 

audience using a rockabilly theme and the historic Cain’s Ballroom.  Younger potential 

donors and sponsors will be drawn to this event, as rockabilly and Cain’s Ballroom are 

classic icons that relate to a wide variety of people. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 



 

 

Goals and Objectives 
 

 
Campaign Theme 

 
Rockabilly  

 
Campaign Tagline 

 
Street Lightning 

 
Goal 
 

The primary goals of this public relations campaign is to increase the money 

raised at Street School’s annual Street Party and increase the awareness of Street 

Party in the Tulsa community. This money is used to support the general operating 

budget of this award-winning program that helps at-risk Tulsa youth. This campaign will 

also expand the target audience to a younger demographic through the 2014 Rockabilly 

Street Party.   

Our team believes the rockabilly theme will appeal not only to former sponsors 

and donors but also to younger potential sponsors and donors.  Rockabilly is a classical 

American music style that appeals to a wide range of audiences, young and old.  

 
Objectives 
 
Awareness 
 

 Increase potential sponsor and donor awareness of the services provided to at-

risk youth through Street School by increasing attendance to 600 at the 2014 

Street Party.  

 Increase awareness of Street Party and the services Street School provides for 

at-risk youth by increasing the number of volunteers at the 2014 Street Party by 

20 people. 

 Increase awareness in Tulsa’s arts community of the opportunity to purchase 

student artwork by doubling the number of purchases at the 2014 Rockabilly 

Street Party.  

 



 

 

Attitude 
 

 Change Street School’s image from “where the bad kids attend school” to a place 

that changes lives through dropout prevention, intervention and recovery 

programs.  

Behaviors 
 

 Encourage potential donors and sponsors to attend the 2014 Street Party and 

donate money to Street School, which will increase the donation amount from 

$300,000 to $400,000. 

 

 
 
 
 
 

 



 

 

Creative Work Plan  
 
What are we promoting and why?  
 
We are promoting Street School’s annual Street Party. This party is responsible for 

raising 32 percent of the school’s operating budget. We will position the party as a way 

to support this award-winning program effort of helping at-risk youth through dropout 

prevention, intervention and therapeutic counseling.  

 
Who are we promoting to?  
 
We are targeting current and potential sponsors and donors in the Tulsa area. This 

audience is above 35-years-old with an annual income of $150,000. This audience is 

interested in unique artwork and helping Tulsa’s community.   

 
 What do they currently believe? 
 
The audience is predominantly unaware of the variety of services Street School offers 

and the importance of Street Party.  The audience has little to no understanding of how 

Street School impacts Tulsa’s at-risk youth and has limited knowledge of how important 

Street Party is to maintaining the school. 

 
What do we want them to think?  
 
We want our audience to think that Street Party is worthy for sponsorship and of their 

donations as Street School is a unique, integral part of Tulsa’s community.  

 
Why should they believe us?  
 
Street School is the only tuition-free, nonprofit high school that provides high-quality 

education for at-risk youth combined with therapeutic counseling. Street Party benefits 

this unique learning environment and commitment to support struggling youth.  

 
What is the most important thing to convey?  
 
Street Party is worthy of sponsorship and of contributions as it maintains an award-

winning program that is unique to Tulsa.  



 

 

Strategies  

 

Branding 
 

Street School’s 40th birthday celebration needs to have a fresh-face chairperson 

to host the “rockin” event.  This person is Mary Beth Babcock.  She is extremely 

involved in the art community of Tulsa, owns multiple businesses in Oklahoma and 

knows the value of second chances.  She will be the perfect chairperson to carry out the 

2014 Street Party with a “Rockabilly” theme at the historic Cain’s Ballroom that will be 

decorated with the 1950’s theme. Attendees will be encouraged to dress in the 

rockabilly style. This will be a swinging event with a tagline of “Street Lightning.”  

Kinetic Strategy suggests that the 2014 Rockabilly Street Party use a band to 

help carry out the theme.  One suggestion would be J.D. McPherson, who is a Tulsa 

native with “swingin” rockabilly style.    

 

Public Relations  

 

Street School will benefit from Kinetic Strategy’s aggressive public relations 

approach for promoting their annual Street Party. Street School can change the Tulsa 

community’s negative opinion through this campaign. Implementing a variety of public 

relations strategies and tactics will inform the community that Street School is a place 

that gives struggling students a second chance at a high-quality high school education. 

Street School needs to paint a picture that it is the only school in the Tulsa district that 

helps at-risk youth through dropout prevention, intervention and recovery for students in 

grades 9 through 12.  

The aggressive public relations approach will need to start at the 2013 Street Party. 

This will help launch the yearlong campaign to promote the 2014 Street Party.  Street 

School will start by sending a media advisory to all local news stations in the Tulsa area 

to increase news coverage of the 2013 Street Party.  Also, a questionnaire will be given 

to guests upon arrival to help assess the target audience’s desires in a nonprofit party.  

 



 

 

Implementation of this public relations campaign will begin in November 2013.  

Social media, YouTube, television, radio stations and local newspapers and magazines 

must all be utilized.  Street School’s public relations representative needs to place 

important school-related events on a variety of media calendars.   

 

Social Media: Facebook, Twitter and YouTube 

 Facebook and Twitter are excellent avenues to inform sponsors and donors 

about Street School’s impact on Tulsa’s at-risk youth. These outlets also highlight the 

school’s current events and offer a place for sponsors and donors to get involved. 

Social media gives a place to form connections as well. Asking fans and followers to 

share posts about Street School’s events increases awareness and publicity. 

The current Facebook and Twitter pages need to provide links that give more 

information about the Street Party. In the “About Me” section of the social media pages, 

Street School needs to describe the importance of Street School events; highlighting 

why the Street Party is crucial to the survival of the school.  The current Facebook and 

Twitter pages need to be reworked to include links to current events and where 

sponsors and donors can donate to Street School.  Sharing as much information as 

possible on these sites will increase the awareness and unique attributes of 2014 

Rockabilly Street Party.   

It’s also important to increase of Street School’s fans and followers on the social 

media sites. The school can ask their current audience to share the page, especially 

information about the school’s events. The school can also “tag” other businesses so 

events show up on multiple pages. The hash tags, “#StreetSchool” and 

“#2014StreetParty” should to be used on each Twitter post.  The more fans and 

followers the school acquires will lead to more publicity. See appendix for a social 

media calendar example. 

YouTube is another avenue available to Street School. Tulsa Tech works with 

current students at Street School to give them the opportunity to learn a variety of 

trades and skills that help them find employment upon graduation.  Through this 

campaign, Street School will be working with Tulsa Tech to help promote for the 2014 

Rockabilly Street Party.   



 

 

Tulsa Tech will help Street School’s current students to make a YouTube 

slideshow video. This video serves to highlight the school and its impact. By placing it 

on a variety of sites, it helps increase awareness among potential donors and sponsors, 

as well as the Tulsa community.  

The video will open with the 2014 Rockabilly Street Party official flier and include 

images of the students, Street School, student artwork and activities, as well as 2013 

Street Party. Suggested music to accompany the slideshow includes Elvis Presley, JD 

McPherson or a rockabilly song chosen by the students.  This slideshow can be placed 

on the school’s website, social media sites, other events and the 2014 Rockabilly Street 

Party.  

At the end of the video, have students blowing out candles to show that it is the 

40th birthday of Street School.  The students can be involved in the making of this video 

through Tulsa Technology, which has the resources to make this kind of media.  A great 

example of a slideshow produced by the Tulsa World can be found at 

http://newsok.com/multimedia/slideshows. 
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Television 

The public relations representative should send a media advisory to local news 

stations to increase the media coverage of the 2013 Street Party. This will help launch 

the yearlong 2014 Street Party public relations campaign.   

Press releases and media advisories should be sent about events that precede 

the 2014 party to make the various news stations aware of Street School’s involvement 

with the community. These events include, but not limited to, the 2013 Thanksgiving 

Luncheon, 2013 Wine and Art Holiday Party and 2014 Blood Drives. While the new 

stations are covering these events, the 2014 Rockabilly Street Party should be 

mentioned.  

Starting in November and continuing through March, pitch stories about Street 

School should be sent to all local new stations. The school’s public relations 

representative can appear on the morning and noon shows to talk about the award-

winning school and its impact on Tulsa. The representative needs to focus on the 

astounding statistics of Street School, such as a 98 percent graduation rate. They will 

also talk about the unique aspects of the school and the impact on the Tulsa 

community, focusing on the positive effects on at-risk youth. At each appearance, the 

2014 Rockabilly Street Party should be mentioned. This is a great way to increase 

promotion of the event at no cost and creates awareness among the target audience. 

See appendix for a television calendar example. 

 



 

 

Local Newspapers/ Magazines 

Local newspapers and magazines are also a no-cost outlet that can be used to 

promote the 2014 Rockabilly Street Party. These local popular print media outlets 

include the Tulsa World, Tulsa People Magazine, Oklahoma Magazine, The Oklahoman 

and Urban Tulsa. These news outlets need to be sent media advisories and press 

releases about history of the school, why the 2014 Street Party is vital to the survival, 

Street School’s different events, such as the 2013 Thanksgiving Luncheon, 2013 Wine 

and Art Holiday Party and 2014 Blood Drives, starting in November 2013 and continuing 

to the day of the 2014 Street Party. Each press release and media advisory should have 

an official 2014 Rockabilly Street Party flier attached to be run with the story. This 

promotes the school’s other events, Street Party and increase community awareness. 

A feature story needs to be sent to these outlets by February to make publication 

before Street Party.  The feature story will highlight the school’s counselor John Marlow, 

as he is an exemplary example of a successful former student. This is also a great 

opportunity to increase awareness about Street Party.  A press release about the event 

should be sent by the beginning of April so it will be released by the week of April 25, 

2014. The release needs to include all information about 2014 Rockabilly Street Party.   

 

Radio 

 Public Service Announcements, PSAs, should be run on local radio stations to 

promote Street Schools Street Party. These radio stations should include KWGS 89.5 

NPR, KRMG News Talk 740 & 102.3, KJSR Rock 103.3, and KRAV Mix 96. All stations 

recommended listened to by the target audience. PSAs are typically run throughout the 

day depending on available space.  

A story will also be pitched to each station about Street School’s history and why 

the 2014 event is vital to the school’s survival. The public relations representative will 

talk with various radio personalities about unique aspects of the school and the impact it 

has on the Tulsa community, focusing on the positive effects it has on at-risk youth. The 

representative will also highlight different school events from November 2013 to the 

2014 event. This will increase Tulsa’s overall awareness of Street School and the 2014 

Rockabilly Street Party.  



 

 

Community Partnership 

 

Tulsa Community College 

Street School works closely with Tulsa Community College to make sure their 

students succeed after graduation. Tulsa Community College has a scholarship 

program called Tulsa Achieves.  This program is geared towards potential students that 

would not be able to attend college due to financial reasons.  This program gives them 

this opportunity. 

Through this campaign Street School will be using Tulsa Community College to 

help promote for the 2014 Rockabilly Street Party.  Street School will send copies of the 

press releases and media advisories that are sent to local newspapers and magazines, 

as well as the official 2014 Street Party flier, to Tulsa Community College’s monthly 

publication the Tulsa Connection. This will increase awareness of Street School and 

their events.    

 

Will Rogers United Methodist Church 

Street School has a well-established relationship with the Will Rogers United 

Methodist Church that is located across the street from the school. Utilizing this 

connection is a great way to increase awareness of the 2014 Rockabilly Street Party.  

Having the church post the official 2014 Rockabilly Street Party flier will help 

promote the party and increase awareness of the importance of the Street Party to the 

target audience.  

 

 



 

 

Local Businesses 

 Tulsa has many popular art districts, such as the Blue Dome District, Cherry 

Street, Brookside and Riverwalk, which are frequented by the target audience.  Posting 

the official 2014 Rockabilly Street Party flier at businesses in these different areas will 

help increase awareness in the target audience and the Tulsa community.  

 Also, having Mary Beth Babcock utilize her multiple business, like Dwelling 

Spaces, in Tulsa and Oklahoma City will help raise awareness about the 2014 

Rockabilly Street Party.  Placing fliers in her storefront and providing a place in-store 

donations and sponsorships is a great free avenue for Street School.  

 

Street School 

Street School needs to place banners outside of the school starting in November 

2013. This signage informs the community of the event and provides an opportunity for 

potential sponsors and donors to contribute to the School’s operating budget. Another 

sign showing the amount of money that needs to be raised would also be beneficial as it 

reminds the community of the ultimate goal.   

 

Marketing  

 

Radio 

Advertisements should be run on local radio stations to promote Street Schools 

Street Party. These radio stations should include KRMG News Talk 740 & 102.3, KJSR 

Rock 103.3, and KRAV Mix 96.5.  

Paid advertisements should start in January and run up until the event in April. 

Starting in January will keep the 2014 Rockabilly Street Party fresh in people’s mind and 

give enough time to increase awareness in the target audience.  

 

 

 

 

 



 

 

Local Newspapers and Magazines  

Advertisements should be placed in local newspapers and magazines to promote 

Street School’s Street Party. These publications should include the Tulsa World, Tulsa 

People Magazine, Oklahoma Magazine, The Oklahoman and Urban Tulsa. These 

advertisements will include the official 2014 Rockabilly Street Party flier. They will start 

in January and run up until the event in April. 

 

 

 

 

 

 

 

 

 

 

 



 

 

Budget  

Media Budget 

Budget Item Description Estimated Budget 
Print Media Budget  

Tulsa World  1/16 Page ad to run 3 
Sundays prior to event 

 $1,528 
 

Tulsa People Magazine 1/6 Page ad to run in 
January-April editions 

$1,950 

Oklahoma Magazine  1/4 Page ad to run in 
February-April editions 

$1,875 
 

The Oklahoman 1/16 Page ad to run 8x’s 
a month in March and 
April 

$800 

Radio Budget  

KWGS 89.5 NPR PSAs to run January-
April 

$0* 

KRMG News Talk 102.3 
& 740 

30 second spot ads to 
run Mon-Fri during drive 
time commutes January-
April 

$7,800 

KJSR Rock 103.3 30 second spot ads to 
run Mon-Fri during drive 
time commutes January-
April 

$4,200 

KRAV Mix 96.5 30 second spot ads to 
run Mon-Fri during drive 
time commutes January-
April 

$4,200 

 
*Due to FCC regulations NPR is not allowed to feature advertisements on their stations. 
Instead, they feature PSAs (Public Service Announcements).  
 

Miscellaneous Budget 

Budget Item Description Estimated Budget 

Cain’s Ballroom Renting Cain’s Ballroom for the 
night plus use of sound for a 
band. 

$3,750 

Fliers 1,000 fliers to help promote the 
event 

$123.08 

 

 

 



 

 

Media Flowchart  

 

 

 

 

 

 

 

Street School’s 2014 Street Party 
Outlet Description January February March April 

Advertising 1 2 3 4 1 2 3 4 1 2 3 4 1 2 3 4 
Print  
Tulsa World ¼ Page                 
Tulsa People Magazine 1/6 Page                 
Oklahoma Magazine 1/6 page                 
The Oklahoman 1/16 page                 
 
Radio  
KWGS 89.5 NPR PSAs                 
KRMG News Talk 102.3 & 740 : 30 Spot                 
KJSR Rock 103.3 : 30 Spot                 
KRAV Mix 96.5 : 30 Spot                 



 

 

Recommendations 

 

Kinetic Strategy would suggest that Street School increase its advertising budget. 

This would enable the school to better reach the target audience and increase 

community awareness of the school.  

Placing donation links on social media sites and the school’s website in a 

prominent location will increase the amount of donations from those people who are 

unable to attend the event or simply want to support Street School.   

 Finally, increasing the amount of community-based events will help increase 

community awareness and donations. These events could include a parade, fashion 

show and movie night at the Admiral Twin.  

Evaluation 

  

The objectives can be evaluated by comparing the 2014 Rockabilly Street Party 

attendance, volunteers and donation amounts with the 2013 Street Party.  

Street School can also conduct a survey and focus group to compare with the 

previous one about the awareness and attitude of Tulsa’s community, as well as 

potential sponsors and donors.  
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2014 Rockabilly Flier  
 

 
 

	

Purchase	tickets	or	become	a	sponsor	at	StreetSchool.org	 918.833.9800	

Come	enjoy	food,	live	music,	student	art,	auctions	and	more!	



 

 

Comment Card  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 2014 Rockabilly Street Party 
 
Please help us improve Street Party by answering the following 
questions.  

 
1. How did you hear about Street Party?  

 

2. How many years have you attended Street Party?  

 

3. What would you like to see at the 2014 Street Party?  

 

4. Are you a donor?  

 

5. Are you a sponsor?  

 



 

 

Moderator’s Guide  

 
Client: Street School 
Purpose: Improve strategic planning to increase donations, sponsorship and 
attendance at Street School’s annual Street Party 
Participants: 8 to 12 participants in the target audience. 
Intro 

1. Moderator’s Name 
2. Reason for being in focus group 
3. Pass out questionnaires to participants: 

a. What’s your zip code? 
b. How would you like to receive information about nonprofit events? 
c. What social media sites do you visit regularly?  
d. Age:  
e. Sex: 

Opening 
1. Have you heard of Street School? 
2. What three words come to mind when you think of Street School? 
3. Have you heard of Street Party? 
4. Have you attended a Street School event? 

a. If yes, which one and why? 
b. What did you think of the event? 
c. Did you attend the party with someone? Who? 

5. Do you attend other nonprofit events in Tulsa? If yes, which ones? 
a. What was most memorable about those events? 
b. Do you donate, sponsor, attend or any combination of the above? 

Transition 
1. Who do you think Street Party appeals to and why? 
2. If you were to attend the party, what auction items would you like to see? 
3. What party theme would be appealing to you? 
4. Where would you like to see the Street School party event held? 

Research Questions 
1. What nonprofits or other organizations would you most likely donate to and why? 
2. What is your perception of Street School’s demographic? 
3. What factors would prohibit you from donating to Street School? 
4. What do you think of Street School versus other alternative schools in the Tulsa 

area?  
5. Show participants http://www.streetschool.org/.  

a. Has your perception of Street School changed? 
b. Would you attend Street Party? Donate? Both? 

Ending 
1. Thank the participants for coming and offer a 5 x 5 piece of art created by the 

students. 

http://www.streetschool.org/


 

 

Survey 
 

1. What is your gender? 
o Male 
o Female 

 
2. What is your age? 

o 18 to 29 
o 30 to 39 
o 40 to 49 
o 50 to 59 
o 60 + 

 
3. What is your current relationship status? 

o Single 
o Cohabit 
o Married 
o Divorced 
o Other  

 
4. Why is Street School’s Street Party special to you? 

o __________________ 
 

5. Please mark all that apply. 
o Attend the event 
o Donate to the event  
o Sponsor the event 
o None 
o  

6. How much did you donate in 2013? 
o $0 
o $1-19 
o $20 to $100 
o $125 to $499 
o $500 to $999 
o $1,000 + 
o $5,000 + 
o $10,000 + 
o $20,000 + 
o $30,000 + 
o  

7. What are some of your favorite Street Party auction item(s)? 
o __________________

8. Who has been your favorite Street Party chairperson? 
o __________________ 



 

 

 
9. Where would you like to see Street Party held? 

o ___________________ 
 

10. What social media sites do you use? 
o Twitter 
o Facebook  
o Instagram 
o Other___________ 

 
11. What type of art are you interested in? 

o ________________ 
 

12. When you think of Street School, what word(s) come to mind? 
o ______________________ 

 
13. How do you like to receive information about Street School events? 

o Email 
o Mail 
o Social Media 
o All the above 
o Other__________ 

 
14. What are nonprofit, Oklahoma-based events you attend each year? 

o ______________________ 
o ______________________ 
o ______________________ 
o ______________________ 
o ______________________
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Social Media Calendar  
 

 Every Monday, information should be posted about the weekly events. This can 

include field trips, changes in classes, etc.  

 Each Wednesday, a school related project should be highlighted and a picture 

posted if possible. Whether it be a new art project or a science experiment, these 

posts should highlight the unique educational experience the students receive.  

 Fridays are reserved for “Fun Fact Friday.” These posts are very important as 

they highlight the impressive statistics of the school. Posts can include 

information about the 98 percent graduation rate or 7000 students helped since 

the school’s establishment.  

 As the event date approaches, posts need to include links to the various media 

appearances, teasers should be listed about who will be the event chairperson, 

band information and other media components, such as fliers.  
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Television Media Calendar—April  
 

 April 1 to 13 

o Light media coverage.  

o Send Media Advisory  

o Public relations representative should discuss the history of Street School and 

the Street Party 

o Talk about live auction items, theme, chairperson  

o How public can get tickets, donate or sponsor 

o Talk about 40th birthday 

 April 14 to 23 

o Heavy media coverage 

o Send pitch  

o Have public relations representative and student representative talk about the 

school’s impact on the student’s life 

o Talk about live auction items 

o Have rockabilly swing dancers demonstrate 1950’s dances and attire  

o How public can get tickets, donate or sponsor 

o Talk about 40th birthday 

 April 24 – day before party 

o Crucial media day 

o Capture last minute donations and sponsors 

o Public relations representative needs to go on multiple news segments to 

promote party 

o See if chairperson can attend 

o Talk about all aspects of Street School and Street Party 

o How public can get tickets, donate or sponsor 

o Show auction items  

o Talk about 40th birthday 

 April 25 – Night of Party 

o Have news stations covering the Street Party to encourage donations 
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2014 Rockabilly Street Party Print Advertisement  

 

1/16 print advertisement  

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 

Street School’s 40
th
 

Annual Street Party 

April 25
th
 -Cain’s 

Ballroom 

Streetschool.org 

for more info 
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2013 Thanksgiving Luncheon Press Release  

 
 

FOR IMMEDIATE RELEASE            FOR MORE INFORMATION CONTACT:  
(Date)                       Kelly McEIroy 
                          Community Relations Coordinator 
                             918.833.9800 
                  mcelrke@tulsaschools.org 
 

Street School’s 
32nd annual Family Thanksgiving Luncheon 

 

TULSA, Okla. (DATE) --- Once a year, Street School gives back to their 

students, families and alumni by hosting a Thanksgiving Luncheon.  This year will be 

the 32nd time for Street School to say thank you to the community that supports them, to 

one another for their camaraderie and guidance and to family members whose love and 

consideration are shared by the entire Street School family.  

Street School is an unheralded resource for Tulsa that provides the city a 

critically needed service. For many kids, Street School is their second chance to receive 

a high school diploma. The school is the only tuition-free alternative school of choice in 

Tulsa that provides therapeutic counseling. The school focuses on dropout prevention, 

intervention and recovery for students in grades 9 through 12 who live in the Tulsa 

Public Schools district.  

Please come out and support Street School’s Thanksgiving luncheon, which will 

be held on (date). Also, don’t forget about Street School’s 40th annual Street Party in 

April 2014.  

### 

 

 

 

 

 

mailto:mcelrke@tulsaschools.org
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2014 Rockabilly Street Party Press Release  

 
 

FOR IMMEDIATE RELEASE            FOR MORE INFORMATION CONTACT:  
(Date)                       Kelly McEIroy 
                          Community Relations Coordinator 
                             918.833.9800 
                  mcelrke@tulsaschools.org 
 

Street School celebrates 40 years with rockabilly style 
 

TULSA, Okla. – Forty years after opening its doors, Street School is celebrating 

with a rockabilly-themed Street Party that will be held at the historic Cain’s Ballroom.   

“The school is very excited about this year’s Street Party. We will have rockin’ 

music, dancing and unique auction items,” state Kelly McEIroy, community relations’ 

coordinator. “We also have several surprises planned to help us commemorate the 

event. We hope everyone can come out to celebrate with us.”   

Street Party is an annual fundraising event put on by the school. Street School is 

Tulsa’s only award-winning alternative education program that offers a tuition-free 

education combined with therapeutic counseling. It provides a desperately needed 

service for at-risk youth in Tulsa. It focuses on dropout prevention, intervention and 

recovery for students in grades 9 through 12 who live in the Tulsa Public Schools 

district.  

Please join Street School (party date and time) to celebrate. Complimentary food 

and beverages will be served. A live auction, a silent auction and a wine pull will 

accompany the live music and dancing. Come out and celebrate 40 years of high-

quality education.  

### 

 
 
 
 
 

mailto:mcelrke@tulsaschools.org
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2014 Rockabilly Street Party Media Advisory  
 

 
FOR IMMEDIATE RELEASE            FOR MORE INFORMATION CONTACT:  
(Date)                       Kelly McEIroy 
                          Community Relations Coordinator 
                             918.833.9800 
                  mcelrke@tulsaschools.org 

 
Street School’s annual fundraiser back for ‘Street Lightning’ 

 
WHAT: The Street School annual Street Party 2014 will have a 

rockabilly theme this year. The party will feature live music, 
dancing and a student art auction. Complimentary food and 
beverages will be served. Cash bar available. 

 
 Tickets are $125.00. Advance registration is required and tickets 

will be mailed. Go to www.streetschool.org to purchase tickets 
or to become a sponsor.  

 
WHO: Street School (additional sponsors) 
  
WHEN: (DATE) 
 
WHERE: Cain’s Ballroom, 423 N. Main St., Tulsa, OK. 
 
WHY:           Street School is the only school of choice in Tulsa offering a 

tuition-free education combined with therapeutic counseling. 
Street School focuses on dropout prevention, intervention and 
recovery for students in grades 9 through 12 who live in the 
Tulsa Public Schools district. Street School’s annual fundraiser, 
Street Party, raises the needed funds for operating costs. 

 
### 

 
 
 
 
 
 

mailto:mcelrke@tulsaschools.org
http://www.streetschool.org/
http://www.google.com/url?sa=i&rct=j&q=street+school+tulsa&source=images&cd=&cad=rja&docid=30FxHiQfxXhOOM&tbnid=bpcRBbZNtHB8rM:&ved=0CAUQjRw&url=http://www.streetschool.org/&ei=_rA_UcvIJoT72QXm-YGACw&bvm=bv.43287494,d.b2I&psig=AFQjCNGUVQAYnwafa7Po3xtjxpB2kkCbqA&ust=1363214910281704
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2014 Rockabilly Street Party Radio Script  
 
30 Second Script 
 
(Music: Brian Setzer and the Stray Cats “Rock this Town” in the background) 
 
VO: Hey all you cool cats out there. Are you ready for the  jiven-ist, rockin’-ist party this 
town has ever seen. Then come on out to the 2014 Rockabilly Street Party for Street 
School. Come on down to Cain’s Ballroom on (Date) and bop to some rockin beats. 
Show up in your rockabilly wear, or be square. All to help some pretty cool cats. For 
tickets and more info call 918-833-9821 or visit streetschool.org. We’re going to rock 
this town! 
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2014 Rockabilly Street Party Radio Public Service Announcement  

 
(30 seconds) 

It’s time to rock out “rockabilly style” at Street School’s 40th annual Street Party. The 
school’s main fundraising event will be held (date and time) at the historic Cain’s 
Ballroom. Sometimes one school can make all the difference. The students at Tulsa’s 
Street School know this all too well. In 2012, 121 teenagers, ages 14 to 19, enrolled in 
Street School instead of dropping out and 95 percent of those students graduated. 
Without your support, these students would not be able to attend such a unique 
educational program. Come enjoy complimentary food, beverages, live music and 
dancing at Street School’s 40th annual Rockabilly Street Party (date and time).  
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Feature Story  
 
John Marlow: Street School Warrior  

John Marlow is friendly, easy-going and has an avid interest in what is going on 
around him. Marlow is an intake counselor and alumnus from Street School, the only 
tuition-free, non-profit alternative high school of choice in Tulsa.  

John attended two separate semesters in 1981 and again in 1982 and knows all 
too well the difficulties a child may have succeeding in a traditional learning 
environment. Attending 15 schools before the age of 15 combined with a substance 
abuse problem left him behind academically. “There will always be a segment that 
cannot function within a traditional school setting that will either drop out, which leads to 
welfare and/or incarceration or, if you’re lucky, you have a Street School that “catches” 
you,” he said. An alternative education like Street School will prepare an “at-risk” child 
for adequate employment and the ability live as an independent, responsible adult. He 
went on to say that although a positive outcome may not be seen immediately, “seeds” 
are planted in these children whose prospects would be unpromising without earning a 
high school diploma.  

John is a prime example of the transformative power Street School can have on 
a young life. After being told he didn’t have enough credits to graduate, he went on to 
earn his doctorate in education.  Neither of his parents graduated from high school and 
his father died of a drug overdose at nearly the same age John is now. However, with 
the help of Street School, John broke the cycle. He was the first in his family to get a 
GED and then to go on to college.  

Why should Tulsans care about poor, low-achieving children?  John says the 
potential for these children ending up incarcerated or receiving some form of 
government assistance is extremely high. It costs $35,000 a year to incarcerate one 
inmate. Add in the cost of the judicial process and Oklahoma taxpayers millions for a 
child who just needed an alternative learning environment.  Giving children a chance at 
self-sufficiency saves Tulsa and the State, “countless…tens of millions (of dollars).” 
Street School gives them a chance to be contributors to society rather than become 
dependent on government assistance. 

The typical Street School student is, “a kid who is a year behind in school, has 
trouble in math and maybe one other discipline…half have substance abuse problems. 
Often they come without hope. They have faced failure repeatedly.” John explains that 
there is one key factor in helping the student succeed—self-esteem. “Esteem is easily 
the most important and hardest. Children don’t feel worthy when they walk-in. But, 
within a couple of months, it turns.” 

Street School is Tulsa’s only alternative school that offers these students a 
second chance at a high quality education combined with therapeutic counseling. 
Without this award-winning program, most of these students would slip through the 
educational cracks. The school’s annual Street Party is the primary fundraising event; 
responsible for 32 percent of the school’s operating budget. In 2014, the Street Party is 
going to be a “swingin” event with a rockabilly theme. Come support Street School, 
John Marlow and Tulsa’s at-risk youth, all while having a “rockin” good time.  

 
### 
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Banner  

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 

We are ready to party  

   Style!  

Help Street School raise $500,000 for our general operating budget 


