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Based on my fact finding, students at Indiana University of Pennsylvania often times do 

not know what Public Relations is or know that it is offered through the journalism department 

and therefore, end up in the wrong major.   

I think it is best that the journalism department reconstructs itself to adhere to different 

tracks, such as PR, magazines, newspapers, online, etc.  However, with these tracks there still 

needs to be free electives to take whatever he or she wishes so that the student will  be a well-

rounded individual and will be prepared for various possibilities upon graduation. 

I know, for example, the journalism department at West Virginia University offers the 

required courses for its students, but also has a specialty area they ask their students to choose 

and make their main priority, such as broadcast or writing.  Doing this, I feel, is very beneficial 

because if a student wants to do magazines or PR, but only thinks of journalism as newspapers, 

this will extinguish that misconception. 

I think what needs to be done first is offering an introductory course for non-majors and 

even journalism majors that introduces everything you can do with a journalism degree.  The 

course could be one credit and only meet once a week.  The class would just be a collection of 

various graduates coming in and speaking about their work and their organization and their 

experience at IUP.  This way, students will be immersed with actual people who are potentially 



working in the field they want to work in.  By having grads come in, students will be able to ask 

questions and get feedback from professionals, which is extremely beneficial. 

After this class, I think students will have a better idea on which track they would like to 

choose.  The selection of a track could be made spring semester of the student’s freshman year. 

Other various means of getting information out to prospective students and current 

students would be focused around effective advertising.  I think the most important means of 

fixing the problem is the lack of knowledge on what all you can do with a journalism degree.  

The WHERE is more important, in my opinion. 

To potentially fix this, I think it would be a great idea to send out pamphlets or 

brochures to high schools around the area, and even better known high schools in Pittsburgh 

and larger communities.  These communications devices would have everywhere that 

journalism majors have gone to work after graduating from IUP and it would list all the different 

courses you can take in the major.  I think adding quotes from grads and current students about 

their experiences at IUP and how the IUP journalism department is preparing them for the real 

world would be crucial as well.  I feel students like to hear information from other students 

rather than adults/faculty. 

 Along with this idea, you could even have seminars or meet and greets with IUP 

journalism faculty at local high schools talking about the journalism department.  Also, have 

these sessions with high school yearbook and newspaper clubs and English students. 

 I think another idea would be to better organize the IUP website for the journalism 

department.  Discuss journalism as a whole, but then have separate links for each of the tracks 

you can follow—magazines, newspapers, online, PR, etc.  This way students will be able to get 



more information on the area they solely want to be in, and they will get to see everything a 

journalism major can do.   

 Social media is rapidly increasing these days.  I think it would be a great idea to create a 

Facebook page for the journalism department at IUP and advertise it on all handouts the 

department gives out to prospective students and current students.  Current students could 

post their feedback about the department, and it would be a way prospective students can ask 

questions and have current students answer them.  Also, faculty can get involved and answer 

any questions the prospective students have as well.  By also adding pictures from various 

events the journalism department sponsors throughout the year would be beneficial because 

students could get a taste of how involved they can get on campus.  I think not only a Facebook 

page for journalism as a whole should be made, but also one for The Penn, PRSSA, SPJ, and PR 

should be made also.  Maybe even asking IUP journalism graduates who have a Twitter account 

if they would mind advertising their page so prospective students could follow them so they 

would see what all their organization the grad works for does. 

 One last way the department could fix this problem is by offering prospective students 

the chance to come to IUP campus and sit in on the classes they would be interested in.  The 

department could have a day where they have various prospective students come in and sit in 

on three or four journalism classes so the individual gets an idea of all things offered here at 

IUP and gets to meet with various professors. 

 By having tracks, it would be better organized and students will better understand what 

all a journalism degree can get you.  I think in the future, because it would require a lot of 

money and time, it would be beneficial to look into creating a school of communications.  


