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New Media Project: 83.5 The FLO 

 

1. 83.5 The FLO is located in New York City in downtown Manhattan. The radio station will be a Top 100 station which will play the top 

100 songs in the country. Every Friday up until 8 O’clock will be throwback Friday which will play music from every generation.  Our 

group was most interested in a Top 100 station because it is what kids our age are listening to. The competition will be pretty tough 

because of the many radio stations in New York City that are Top 100 stations, but we plan to be different than the rest with our own type 

of flavor that no one’s ever tasted. 

 

2. Our stations format is a pretty standard one that will follow a three show schedule with an A.M. show followed by a mid-afternoon show 

then finishing up with a night show. The Morning Show will be from 7 to 11:30 a.m. From 11:30 to 2:30 it will be strictly music with 

limited commercial interruption. This is when we will be playing the majority of the Top 100. From 2:30 to 5:30 p.m. we will have our 

mid-afternoon show. From 5:30 to 8 p.m. we will play requested songs and continue playing the Top 100. From 8 to 2 am the late night 

show will be on the air. From 2 a.m. to 7 a.m. the Top 100 will be played over again throughout the night. 

 

The reason we chose this format for our radio station is because it best suited the shows we are trying to promote and be successful with 

on 83.5 The FLO. The three show format is used throughout radio stations across the country, and we came to the conclusion that is neat 

and precise with very little room for error. We have decided on a variety of shows that we feel listeners will be intrigued by and hooked 

on. The most important thing to our radio station is the people that listen to it. It isn’t the on air talent or the celebrity guest appearances 

that we put our trust in it is the listeners at home or wherever they be listening and loving what we do.  

 

3. Location- New York City. We chose New York City because of the large market. We didn’t see that as a negative, but more importantly a 

way to reach more listeners than any other city in the country.  

 

 



4a. Show Titles  

Morning Show- Scoot’s Time 

Afternoon Show- Gotcha! with Jie and Apple 

Evening Show- The Evening Shutdown! with A. BOOGIE and Eezy Jeezy 

 

4b. Radio Personalities 

Scoot’s Time Host- Scooter Renkin (Radio Personality described in Descriptive Statements of Programming) 

Gotcha! Hosts- Jie and Apple 

Apple is a fun, happy and bubbly person. During the show, she’ll be joking and fooling around with her co-host. She will be teasing Jie all the time 

and come up with random topics. She and Jie are partners in crime but both their personalities are completely different. Apple is a mean person 

who is straight forward and does not filter her words but in a funny way. She can be serious all of a sudden just to scare people and to make people 

feel nervous. Callers who call in will always be teased by Apple either in a mean or crazy way.  

Jie is a playful and curious person. She is always in a blur mode where her head and body is not in sync. She might appear to be listening to you, 

but actually in her mind she is in her own world. Jie is always bullied by Apple but Jie is always pranking on Apple in many ways during the 

show; telling lies about what is happening around the world, throwing practical jokes during the show, etc. For example, Jie will tell Apple she 

can’t come to host the show the next day but she will turn up and forget that she had lied to Apple. Jie is a forgetful person who always forgets 

what Apple had told her earlier, making it easy for Apple to tease and prank her.  

Basically, during the entire show, Jie and Apple will be cracking listeners up with their funny antics. Callers can call in to join their conversations 

and to give ideas to them on how to prank call people in their show. 

The Evening Shutdown Hosts- Radio Personality Eezy Jeezy (Your favorite drink E&J) is a comedic personality. He loves to be funny and rattle 

people’s nerves. He sometimes says thing that many radio personalities would be scared to say on air. For example he went on record saying 

before that the killing of Osama Bin Laden was a hoax to get president Obama more votes in the upcoming election. Eezy Jeezy and A-Boogie 

clash sometimes because they are both opinionated males with strong views. It is interesting radio because people love to hear them bicker, and 

see who wins at the end.  



A. BOOGIE- Is an uptight guy who basically is there for Eezy Jeezy to make fun of. He knows his music and has one of the corkiest senses of 

humors you will find on the air. He claims to be the best at everything and even gets into outright arguments with Eezy Jeezy about who is a better 

radio host. They work well together and The Evening Shutdown becomes the hottest radio program in the city during the weekends. Everybody 

finds themselves listening to Eezy Jeezy and A. BOOGIE on Friday and Saturday nights. 

 

4c. Demographic and Competitive Analysis - 83.5 The FLO will have a target audience of middle class people between the ages of 15 and 30 

who live in the greater New York City area and those who live in suburbs surrounding New York City. Here at “The FLO” we believe our 

programming will be great for people driving or taking transit to and from the city from work as well as during their work or school days. By 

providing a variety of popular songs with a combination of interesting radio personalities we will be able to reach out and relate to our desired 

demographic. In New York City our main competition will be Z100, they have a wide range of personalities headlined by Ryan Seacrest. The “star 

power” that he has, attracts a lot of listeners, it will be hard to compete with Z100 by trying to use the celebrity approach. RAFF Radio 92.3 is 

another Top 40 radio station in the New York area as well, they are not as popular as Z100 but also base their programming around celebrity news 

along with playing the current top pop songs. Hot 97 is a popular hip hop and r&b radio station that has been around for many years and has a 

large following. Although there are not many Top 40 radio stations in the New York area, but HOT 97 has a good mix of songs that are high on 

the billboard charts which create a diverse audience, not only hip hop fans. They have an extensive variety of DJ’s and personalities that play 

mainly hip hop and r&b mixing in a few top 40 songs and celebrity info. Our goal is to have a deeper connection with our listeners than the bigger 

radio stations. By doing more on location events in all of the boroughs, taking calls from our listeners, discussing topics the LISTENERS want to 

talk about, bringing in guests the LISTENERS want to learn more about and playing music the LISTENERS want to hear will all help us create 

that connection with them. 

 



 

 



 

 

 

4e. Morning Program 7:00 a.m. to 11:30 a.m. – “Scoot’s Time” is hosted by a delightful character named Scooter Renkin. The radio show 

will consist of news, sports, and entertainment. The main focus on what is happening in New York City regarding the three categories stated 

above. The Scooter Renkin will be a brash radio host who cares little about people’s feelings. He’s both hated and loved for his brutally honest 

spiels on both New York sports and New York people. After watching Private Parts with Howard Stern, I wanted to focus on a guy like that who 

would gain notoriety and a fast growing fan base. Scoot will speak his mind on anything and everything, and he will play hits throughout his time 



on the air. The age of Scoot is important. He is fresh out of college and he attended NYU. He cares little about authority, which appeals to most of 

the youth listening to his show. College and high school students will actually wake up in the morning to hear his rants and call in to the station 

just to start an argument with him. He calls his Mom every show and they always have fun stories that talk about Scoot when he was kid and all 

the trouble he used to get in growing up in Brooklyn. She almost becomes a radio personality because of her frequency on the show. The 5 minute 

call becomes a segment known simply as “Scoot’s Mom Time”. The show will continue as planned with jokes and great tunes, and Scoot signs off 

at 11:30 a.m. making way for the start of the Top 100 countdown until Jie and Apples program Gotcha! 

 

4e. Evening Program 8:00 p.m. to 2:00 a.m. - The Evening Shutdown! Will be a program on 83.5 The FLO that plays the newest and hottest 

pop hits on the billboard charts. With clashing personalities hosts Ashton and Jared will discuss and debate the hottest topics and news in pop 

culture while taking calls from listeners and debating with them as well on their views. The show will start at 8pm going until 2 am every 

weekday, starting off playing some of the newest released Top 40 music mixed in with some of the songs that have been out for a while and are 

beginning to drop out of the top 40. After that segment and a few commercials the personalities will then bring up a hot button topic in pop culture 

and share their opinions with each other. There will then be an opportunity for listeners to call in and share their views with the personalities and 

the other listeners. The next segment DJ ill Mixin’ will play an array of songs mixing them together using his different techniques he has acquired 

over his many years of being a professional DJ, uninterrupted. We will then have a guest come to our studio and have Ashton and Jared interview 

her asking him or her various questions. There will then be an opportunity for our listeners to call in and ask any questions they may have for our 

guest. We will then play the most popular songs on the top 40 with little interruption, towards the end of the show we will premiere a song that 

either has just been released or hasn’t been played on our station yet. We will try to keep the premiere towards the end of the program so listeners 

stay tuned longer for an extended TSL. 

 

4e. Apple Tan Jie Ng- Afternoon ProgramTitle of Program: Gotcha! 

Radio Personalities: Apple & Jie 

Demographics: Audience aged 15-30 

Description: Gotcha will start at 1:30pm to 5pm and will be hosted by Apple and Jie. This program consists of a couple of sections. The main 

program will be prank calls done by both the hosts. The hosts will be pranking celebrities. Listeners can also call in earlier if they want the hosts to 

prank on their friends. Also, there will interviews with celebrities live and listeners can call in to ask questions. There will also be contests for 

listeners to win prizes. Prizes like concert tickets, albums, or cash will be given away to listeners. 

 



4d. Psychographic Analysis- The target audience for our radio show is teenage kids all the way up to people in their late 20s. We will cover a wide 

variety of people who enjoy all of today’s hits. We will play the most popular songs that kids and young adults want to hear. I think there is 

something about what is popular right now that always grips young adults because it is what the famous celebrities are listening to and producing. 

The group we are targeting will want to be listening to what we are playing. Most kids and young adults don’t want to be talked down to or talked 

at they want to be engaged, and that is what our radio show will promote. We want people calling and interacting with our radio personalities. We 

want kids coming down to the studio and looking for the chance to be on the air. The more personable we are as a radio station the more successful 

we will be. I think the best way to engage our listeners is to go out and talk to them live on the air. All of our radio personalities will do a one show 

in a different borough every week. We will take requests, have giveaways, and try to have a celebrity with us when we are out in the city. The 

segment will be called “83.5 The Flo with you”. Shout outs on the street and interviews will be encouraged. I think this will engage our listeners 

which will create very important respect towards our station.  

 

 

4e. “Scoot’s Time”- The show begins at 7 a.m. and it will begin with a Scoot reading the news report of the day, which will range from politics, 

sports, and entertainment news. Then Scoot will breakdown the content that he just read with more than just a hint of sarcasm. Scoot will accept 

callers to call in, and argue with him on some of the points he made regarding the news of the day. Sprinkled in his debates will be favorite songs 

in the Top 100 that Scoot prefers to play. He is a young guy so he will constantly be using phrases like “Get outta bed and go to class, or get outta 

bed and listen to me till 11:30”. Scoot will also use bleeps even when he isn’t cussing just to let the audience know that is when he would have 

cussed if he could. Then Scoot would discuss New York’s sports teams whichever one is in season. He is a diehard Met’s fan which gets him in 

several arguments when people talk about the Yankees. He promotes night clubs all around New York City, but he does a great job making fun of 

the people who live for the night life. The show really relies on how Scoot is feeling that day. The content is not scripted but rather directed on 

where it will go next. I mentioned about there is a segment call Scoot’s Mom Time where Scoot calls home and talks to his mom for about 10 

minutes who basically just makes fun of Scoot for the 10 minutes, but the segment always ends with “I love you Mom….I love you too Scoot.” 

There is a 20 minute segment that he calls “Morning Dump” which is basically just 20 minute segment of commercial free top 100 hits. The whole 

radio program has a real college dorm broadcast feel, and Scoot recollects on both his college and high school days. Most stories are over the top 

and most of them will have you slapping your knee. His recollection segment is called “What was I thinking?” It lasts about 30 minutes where 

Scoot tells a story and then invites callers to tell him stories about the crazy times they had in both high school and college. 

 

6. Focus Group Questions-  

 What do like most about the Logo? 

 What don’t you like about the Logo? 



 How does the logo make you feel? 

 What is the first word that comes to mind when you look at the logo? 

 What would you change about the logo to make it more appealing?  

 Are you interested in what the radio show has to offer when you look at the logo? 

 

Apple Tan’s Section 

 

Logo Questions- Focus Group 

 

Questions Answered by group members were combined. 

 

1. What is the first word that comes to mind when you look at logo? 

1) Like the music note, really creative, looks fun 

2) Flo 

3) Flo  

4) Water flow 

 

 

2. What do you like most about the logo? 

 

Like the little music note, the eyes and mouth brings life to it 

Looks fun 

Creative  

Simple enough you can alter it however you want 

The musical note 

Like the water 

 

 

3. What don’t you like about the logo? 

Don’t like the lettering 

Clean it up 

 

 

 



4. How does the logo make you feel? 

 

Happy, bubbly 

Smooth jazz, flowy 

 

 

5. What would you change on the logo to make it more appealing? 

 

Make the font bigger, put the numbers into the logo, should have a hyphen  

Put in call numbers 

 

 

6. Are you interested n what this radio show has to offer when you look at the logo? 

 

Yes, very curious. They would be interested in listening to it.  Yes, want to see what flo means. 

 

Yes, would tune in. curious what kind of music we’ll be playing 

 

Focus Group Response: 

 

• They were all good and different in some ways. 

• Really liked 1 and 8 

• 8 will be good for billboard 

• all really similar which is good  

• simplicity 

• like 1 and 6  

• like 1 and 6 

 

Focus Group 1 Members  

 

 qmwq@iup.edu Seneca Smith 

 yqla@iup.edu Alyssa St. Clain 

 numn@iup.edu Anthony Scherer 

 slsp@iup.edu Laura Sproull 

mailto:qmwq@iup.edu
mailto:yqla@iup.edu
mailto:numn@iup.edu
mailto:slsp@iup.edu


 shpq@iup.edu Michael Sunan 

 

Focus Group 2 Members 

 

 yczp@iup.edu Adrienne Steele 

 dldq@iup.edu Ali Pokorny 

 wwwp@iup.edu Megan Stahlnecker 

 lbzn@iup.edu Bryan Kaplan 

 pwhn@iup.edu James Stevulak 

 

Focus Group 3 Members 

 

 D.Winkfield@iup.edu Dwain Winkfield 

 bfqq@iup.edu Will Toms 

 vrsq@iup.edu Tara Swiklinski 

 fvqp@iup.edu Dana Thomas 

 grnq@iup.edu Brianna Wright 

 

 

 

9. Promotion #1- 83.5 The FLO will be sponsoring five New York City high school proms this spring. The deal is that your high school must 

participate in the city wide scavenger hunt that will stretch from Central Park to the Brooklyn Bridge. The Scavenger Hunt will consist of trivia 

questions, relay races, and message finding. The FLO will be following the action for the three day scavenger hunt that will go from Thursday to 

Saturday beginning at 9 a.m. every morning. On the final day the two high schools to cross the finish line will get their prom completely paid for 

and it will be held in Radio City Music Hall. With a surprise musical guest and hosted by 83.5 The FLO.  

 

Promotion #2- Have a street team that will walk around the city of New York hanging up posters and handing out small flyers with the station on 

it. On the flyer it will state that we are having a big contest and in order to be eligible, you have to listen to all three programs. The contest will be 

front row tickets to a Lil Wayne concert, and backstage passes. In the three segments our station offers, there will be a total of 3 Lil Wayne trivia 

questions, except for the last segment which will have 4 questions for a total of 10. You have to listen to the show almost all day to be able to win. 

mailto:shpq@iup.edu
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mailto:dldq@iup.edu
mailto:wwwp@iup.edu
mailto:lbzn@iup.edu
mailto:pwhn@iup.edu
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mailto:grnq@iup.edu


This will get people to listen as well as keep listening. Once they get a feel for the show they will love it and want to tune in even when we’re not 

having a contest. 
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