
Jerry Harvey Audio Target Market 
  Primary Target #1 Sound Engineers 
 
States with the highest employment level in this occupation: Does not include self-employed.  

State Employmet (1) 
Employmet 
per thousand 
jobs 

Location 
quotient (9) 

Hourly mean 
wage 

Annual mean 
wage (2) 

California 3,670 0.26 2.34 $32.64 $67,900 
New York 2,970 0.35 3.17 $30.26 $62,950 
Florida 810 0.11 1.01 $19.29 $40,110 
Texas 660 0.06 0.57 $21.82 $45,380 
Illinois 510 0.09 0.83 $20.97 $43,610 

 

Industries with the highest levels of employment in this occupation: 

Industry Employment 
(1) 

Percent of 
industry 

employment 

Hourly mean 
wage 

Annual mean 
wage (2) 

Motion Picture and Video Industries 3,760 1.05 $36.68 $76,300 
Sound Recording Industries 2,880 17.51 $21.80 $45,340 

Radio and Television Broadcasting 2,200 1.02 $23.36 $48,580 
Performing Arts Companies 1,110 0.95 $24.05 $50,020 

Independent Artists, Writers, and Performers 460 0.94 $26.25 $54,590 
 
Metropolitan areas with the highest employment level in this occupation: 

1. New York-White Plains-Wayne, NY-NJ Metropolitan Division 
2. Los Angeles-Long Beach-Glendale, CA Metropolitan Division 
3. Chicago-Joliet-Naperville, IL Metropolitan Division 
4. San Francisco-San Mateo-Redwood City, CA Metropolitan Division 
5. Santa Ana-Anaheim-Irvine, CA Metropolitan Division 
6. Washington-Arlington-Alexandria, DC-VA-MD-WV Metropolitan Division 
7. Seattle-Bellevue-Everett, WA Metropolitan Division 
8. Atlanta-Sandy Springs-Marietta, GA 
9. Houston-Sugar Land-Baytown, TX 
10. Miami-Miami Beach-Kendall, FL Metropolitan Division 
-Source:  the Bureau of Labor Statistics 
 

Audio Engineering Society 
There is the Audio Engineering Society founded in 1948 with over 14,000 members. AES holds conferences 
and conventions annually. The 135th convention will be in New York City Oct. 17-20.Normally host two 
conventions a year. This group also has valuable tools and information for up and coming audio engineers. 
The AES Journal is peer-reviewed and strictly focuses on audio engineering. 
-Source: http://www.aes.org/ 

 

 

 

 



   Primary Target #2 Musicians 
Industries with the highest levels of employment in this occupation: 

 
Industry 

Employment 
(1) 

Percent of 
industry 

employment 

Hourly mean 
wage 

Annual mean 
wage (2) 

Performing Arts Companies 22,500 19.30 $35.14 (4) 
Religious Organizations 8,090 4.39 $26.35 (4) 

Independent Artists, Writers, and Performers 1,830 3.72 $35.41 (4) 

Promoters of Performing Arts, Sports, and 
Similar Events 1,450 1.46 $47.36 (4) 

Amusement Parks and Arcades 960 0.55 $19.49 (4) 
 

States with the highest employment level in this occupation: 

State Employment 
(1) 

Employment 
per thousand 

jobs 

Location 
quotient (9) 

Hourly mean 
wage 

Annual mean 
wage (2) 

California 7,060 0.49 1.53 $44.31 (4) 
New York 6,760 0.79 2.45 $38.40 (4) 

Tennessee 2,830 1.06 3.29 $34.01 (4) 
Florida 2,640 0.36 1.12 $18.22 (4) 
Ohio 1,800 0.36 1.10 $21.45 (4) 

 
  
  Metropolitan areas with the highest employment level in this occupation: 
1. New York-White Plains-Wayne, NY-NJ Metropolitan Division 
2. Los Angeles-Long Beach-Glendale, CA Metropolitan Division 
3. Nashville-Davidson--Murfreesboro--Franklin, TN 
4. Santa Ana-Anaheim-Irvine, CA Metropolitan Division 
5. Chicago-Joliet-Naperville, IL Metropolitan Division 
6. Orlando-Kissimmee-Sanford, FL 
7. Portland-Vancouver-Hillsboro, OR-WA 
8. Minneapolis-St. Paul-Bloomington, MN-WI 
9. Nassau-Suffolk, NY Metropolitan Division 
10. Washington-Arlington-Alexandria, DC-VA-MD-WV Metropolitan Division 
 
  American Federation of Musicians 
      AFM is the largest organization in the world for professional musicians. This organization helps musicians in 

whatever stage they are in their career whether they are beginners or professionals. AFM helps with 
everything from assisting musicians with contract details to referral programs to start a new musicians career.  

 
 
 
 
 
 



Primary Target #3 Audiophiles 
Not any info on location or profession 
 
Popular Audiophile Websites/Magazines 
http://www.head-fi.org/ - This website is a community discussing the best and most popular ear buds and 
headphones. It also offers reviews on these products.  

 
 stereophile.com – This website produces a magazine that is popular among audiophiles. The site includes 
product reviews, stories, forums, blogs and other ways for audiophiles to connect and talk about music. This site 
also has a list of audiophile societies for you to join if they are in your area.  
Majority of these societies are located in California, Florida, New York, and Texas. 
Print circulation: 71,193 
-Stereophile Media kit http://www.hometechnetwork.com/mediakit.stph.pdf 
 
Audioasylum.com – This site contains product reviews and forums for audiophiles to discuss music and 
equipment.  
 
Enjoythemusic.com - This site focuses primarily on high-end audio news.  
 
AudioXpress – a popular magazine among audiophiles, sound engineers, and music enthusiasts.  
 
Prosoundnews.com- A website that also has a print and digital magazine. It’s popular and trusted among 
audiophiles and sound engineers. 
Print circulation: 20,025 
 
 
 
Primary Target #4 Prosumers 
Not any info on location or profession 
 
Websites for Prosumers 
Innerfidelity.com – Contains reviews and news on in ear monitors and other audio technology. Most of their 
reviews have objective test reports subjective assessments and comparisons with other products. It seems that 
Prosumers are used to complete these reviews.  
 
The Ultimate Headphone Guide – A magazine that will be produced starting this fall and will be entirely 
dedicated to headphones. The magazine will be from the creators of Stereophile, Geek, and innerfidelity. 
 
Characteristics of the Prosumer 
-Fifty-five percent of consumers do some work at home. Consumers that work at home frequently are 30 
percent more likely to be interested in Connected Life solutions than others, and thus fall into the category of 
prosumers. 
 
-Forty-two percent of prosumers spend one hour or more commuting to  and from work or school. They view 
commute time as an opportunity to use technology for entertainment (e.g., listening to MP3 players) or 
communicating for work or with family and friends. 
 
-Prosumers are 12 percent more likely to spend money on entertainment than the mainstream consumer, 
including music, movies, and games. 
 
-Fifty-eight percent of prosumers said they needed to be connected at all times, versus 30 percent of non-
prosumers. 
- http://www.cisco.com/web/about/ac79/docs/wp/Prosumer_VS2_POV_0404_FINAL.pdf 


