
Target Market Profile: Angela Lansbury 

Age: 40 

Location: Statesboro, Georgia 

Education: Masters of Business Administration 

Income: Upper Middle Class 

Angela Lansbury 

Angela is married, has 2 children, and a dog. She has healthy eating habits and 

encourages that in her family. She goes to the doctor regularly each year for checkups and 

takes her children as well. She exercises regularly and has a busy lifestyle. She has a part-

time job, but also makes most of the buying decisions for her family related to food, health 

and wellness. She encourages both her children to be active in sports and other school 

activities, and offers to drive her children regularly to soccer games. She shops at health 

food stores and tries to go to the farmer’s market whenever she can. Angela also cares 

about what is in her beauty products. She doesn’t like harsh chemicals that are going to 

have a lasting effect on her skin and hair, damaging them in the long run. She believes in 

this, and tries to instill this belief in her children. She looks in the organic stores, and the 

specialty beauty shops and salons for her products.   

Studies show that women are more health conscious, and are more likely to make 

the buying decisions for their family. Studies also show that people between the ages of 35-

55 are more likely to make health conscious decisions regarding food. There is also a 

correlation shown with how educated a person is and how health conscious they are, and a 

bit of a correlation between income and health conscious behavior. This would correlate to 

Maslow’s hierarchy of needs, because eating healthy is less important to a person than 



eating period. People who go to the doctor regularly care more about their health, and in 

turn would care even more about what their doctor would have to say. We hope to use 

doctors as opinion leaders to promote honey as a good source of organic nutrition.  

 

 

 


