Subject Line: Local teens learn job skills at ________ (name of town) Old Navy 

Dear X,

For most, going to camp means late night games, questionable food, and lots of mosquito bites.  For some teens this summer, camp involves becoming a sales associate, visual merchandiser or stock supervisor.  
Rough economic times have proven hard for teens to find jobs, but summer opportunities can still provide valuable job skills and hands-on learning experiences.  
Old Navy is partnering with the Boys & Girls Clubs of America and Canada as well as other youth serving non-profit organizations to offer teens a chance to explore career opportunities in retail and develop valuable job skills.

In 350 stores across the U.S. and Canada, teens ages 12-18, will become campers at Camp Old Navy shadowing employees and developing job skills.  Beginning July 28 – August 1, Camp Old Navy will take place at: 
· (insert name of local Old Navy location(s))

This job-shadow program allows teens to spend the day at their local Old Navy store, getting a behind-the-scenes look at how a retail store operates and gaining hands-on experience in retail management, sales and merchandising.
Since the program’s inception in 2000, over 6,000 campers have participated across the nation learning job skills and gaining advice on how to be successful in the workplace.
Please let me know if you have any other questions regarding Camp Old Navy or would like to arrange a visit to camp at an Old Navy store nearest you.
Best,

Catherine Rhoades

(415) 427-3490

Catherine_rhoades@gap.com
